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INTRODUCTION 



1 . 1 The purpose of this document is to seek the views of 
interested parties on the Government's revised proposals 
for legislation on credit marketing and on the related 
Compliance Cost Assessments. 

1.2 The consultative document "Proposals for New Legislation 
on Credit Marketing" was sent out in December 1990. Some 
500 individuals and organisations were sent copies of the 
document and 137 have sent in written submissions on the 
proposals. A summary of the views expressed by 
consultees on the 1990 document is at Annex F of this 
document. These views have been taken into account in 
preparing the revised proposals set out in this document. 

1.3 Although comments on any aspect of the proposals in this 
consultative document will be considered, the main 
purpose of this consultation is to obtain comments on the 
draft implementing regulations. 

1 . 4 Comments and requests for extra copies of this document 
should be addressed to:- 

Tony Colmans 

Department of Trade and Industry 

Consumer Affairs Division 1 

Room 406 

10-18 Victoria Street 

London SW1H CNN 

Telephone: 071-215 3254 

1.5 The closing date for comments is 15 January 1992. 
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PROPOSALS FOR AMENDING THE CONSUMER CREDIT ACT 



2.1 The Government has announced its intention as soon 3S 
legislative time is available to amend the Consume xr 
Credit Act 1974 to improve the protection provided l^Y the 
Act's provisions on the sending of credit circular^ to 
minors and on cancellation rights. These proposal are 
additional to the proposals to amend the Consumer Cxedit 
Act set out in the 1988 White Paper "Releasing 
Enterprise" . 

Sending of Credit Circular to Minors 

2-2 Proposal To remove the defence provided by Sectioarx 50(2) 
of the Consumer Credit Act for a person who has breached 
the prohibition on sending credit circulars to minors. If 
the credit circular contains a prominent and clear 
statement that the credit being offered is not available 
to persons under the age of 18 , there will be a new 
defence available in place of that in Section 50(2 ) that 
appropriate precautions have been taken to minimise the 
risk of the circular being sent to anyone under th.<es age 
of 18. If the circular does not contain such a statement 
the only defence available will be that in Section 168. 

2.3 Comment The aim of this proposal is to ensure that, as 
far as practicable credit circulars are not sent to 
minors. However, it is recognised that there are 
considerable compliance costs for business in carrying 
out checks on mailing lists which are sufficiently 
rigorous as to satisfy the defence in Section 168 of the 
Act. It is also considered that much less harm is done 
if a circular sent to a minor states that credit i s 
available only to people over 18 than if the circular 
contains no such statement. However, even in the former 
case, the circular may be detrimental to the extent, that 
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16 or 17 year olds may form the intention of applying for 
credit as soon as they are 18, 

2.4 A common method of checking whether a person is an adult 
is to see whether his name and address are on the 
electoral roll. It has been suggested that the EC 
directives on data protection may preclude such checks. 
The DTI does not interpret the draft directive as having 
this effect. It has also been suggested that action by 
the Data Protection Registrar may in future prevent the 
use of the electoral roll for this purpose. The 
Registrar has publicly expressed concern about the wider 
use of the electoral roll, but his office has indicated 
that in this particular case the cross-checking of 
mailing lists against the electoral roll would be 
preferable to the systematic holding of dates of birth. 

Cancellation Rights 

2.5 Proposal To extend the cancellation rights provided by 
sections 67 and 68 of the Consumer Credit Act to cover 
debtor-creditor-supplier agreements (as defined by 
section 12) and hire agreements which are signed on trade 
premises following face-to-face negotiations subject to 
the following points :- 

(a) debtors should have the right to contract out of the 
cancellation rights if the agreement is to finance 
goods and the supplier agrees either to deliver the 
goods or to carry out work on the goods to make them 
ready for delivery within the period when the 
agreement would have been cancellable or to use his 
best endeavours to do so; 

(b) suppliers should not be able to make waiver of 
cancellation rights a condition of any sale; 
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(c) debtors should forfeit their cancellation rights if 
goods are not returned or are returned in a 
condition significantly worse than that in which 
they were supplied. 

2.6 Sections 67 and 68 of the Act are to be amended to align 
all cancellation periods under these sections on the 
basis that the period should commence on signature by the 
debtor of the agreement and should end 7 days afterwards . 

2.7 Comment The aim of this proposal is to allow debtors the 
right to cancel agreements which they may have entered 
into on impulse without giving sufficient thought as to 
their ability to make repayments. It is proposed that 
debtors should have the right to waive cancellation 
rights as otherwise they could be inconvenienced if 
retailers refuse to release goods until the cancellation 
period has expired. The provisions determining the 
length of the cancellation period are to be simplified 
and brought into line with those in the EC directive on 
doorstep selling. 
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PROPOSALS FOR AMENDING THE CONSUMER CREDIT 
(ADVERTISEMENTS) REGULATIONS 



3 . 1 Section 44 of the Consumer Credit Act gives the Secretary 
of State a power to make regulations about the form and 
content of advertisements. Breach of the regulations is 
a criminal offence and also provides grounds for the 
revocation of a consumer credit licence held by the 
person concerned. 



Credit Advertisements Containing Information About Price 



3*2 Proposal If a credit advertisement includes any 

information about the price of credit, it must be a full 
credit advertisement. Information about the APR and 
interest rate shall be given no more prominence than 
details of the amounts payable and the prescribed 
statements . 

3 . 3 Comment The aim of this proposal is to help consumers 
understand the cost of the credit being advertised and to 
judge value for money and affordability. Whilst the APR 
is the best measure consumers can use to compare credit 
offers, the ideas behind it are complex and consumers 
would be helped to appreciate the level of commitment if 
an actual monetary amount is also stated. 

Prescribed Statement about Security, Foreign Currency 

Mortgages and Affordability 

3.4 Proposal All intermediate and full credit advertisements 
should have to include prescribed statements. The 
statement to be included will depend on the nature of the 
credit being advertised and whether the advertisement 
uses the expression '’secured loan" . The details are as 
follows : 
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Type of Credit and Advertisement 



Prescribed 
Statement To 
Be Included 



1 Where security comprises 

or may comprise a mortgage charge 
on the debtor’s home, and paragraph 
2 does not apply 



(a) non- foreign currency loan IMPORTANT: YOU 

RISK LOSING YOUR 
HOME IF YOU DON'T 
KEEP UP MORTGAGE 
PAYMENTS. 



(b) foreign currency loan 



IMPORTANT : YOU 

RISK LOSING YOUR 
HOME IF YOU DON'T 
KEEP UP MORTGAGE 
PAYMENTS . THE 
AMOUNT YOU OWE 
MAY BE 
INCREASED BY 
EXCHANGE RATE 



alia 



Security comprises or may 

comprise a mortgage on the 

debtor ' s home and the whole 

of the loan must be applied 

to the purchase of an annuity 

which in all circumstances 
will be sufficient to cover 
payments under the agreement 
during the life time of the 
borrower . 



IMPORTANT: UNDER 

THIS 

SCHEME A LOAN 
WILL HAVE 
TO BE REPAID 
AFTER THE 
BORROWER'S DEATH, 
IF 

NECESSARY BY 
SELLING THE 
BORROWER'S HOME. 



3 All other credit advertisements. 



IMPORTANT: DON'T 

BORROW UNLESS YOU 
CAN KEEP UP THE 
PAYMENTS. 
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3 . 5 Comment The aim of this proposal is to give consumers 
advice and information about the costs and risks of 
credit at an early stage in their consideration of a new 
commitment. As it is recognised that there are limits on 
the amount of information in advertisements which will be 
understood and retained, the prescribed statements are 
short and simple. The prescribed statements are to be 
preceded by the word "important" in order to attract 
attention to the statement. 

Prescribed Statement about Variable Rates and Other Variable 

Charges 

3 • 6 Proposal The following prescribed statement should be 
included in full credit advertisements for credit 
agreements under which the rate or amount of any item 
included in the total charge for credit will or may be 
varied . 

A VARIABLE 

B PAYMENTS MAY VARY DUE TO CHANGES IN THE INTEREST 
RATE AND OTHER ITEMS 



The prescribed statement at A should immediately follow 
the APR and the prescribed statement at B should 
immediately follow the information about the frequency 
number and amount of payments by the debtor under the 
advertised transaction. 

It will be permissible to substitute for the words "and 
other items" a more precise description of the items 
which may be varied. If the rate or amount of all items 
included in the total charge for credit are fixed except 
for the interest rate, the words "and other items" must 
be deleted from the prescribed statement. 
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3 . 7 Comment The aim of this proposal is to alert prospective 
debtors to the possibility that the actual payments under 
the advertised agreement may be greater or less than in 
the example shown in the advertisement. Substantial 
increases in the interest rates under a variable rate 
agreement may increase the payments to a level which the 
debtor is unable to maintain. 

Advertisements on Radio. TV and Film 

3.8 Proposal The requirement in Regulation 2(6) of the 1989 
Advertisement Regulations that information must be 
"easily legible 1 ' should be changed to a requirement that 
it must be "easily legible or easily audible". The 
requirement in Regulation 2(6) that information must, 
with certain exceptions, "be shown together as a whole" 
should be changed to a requirement that it must be 
'communicated together as a whole". The requirements in 
Regulation 8(2) about the prominence of prescribed forms 
of statement should be supplemented by a requirement that 
if the advertisement uses sound the prescribed statements 
must be spoken. 

3.9 Comment The proposed amendments to Regulations 2(6) are 
self-explanatory. The proposal to amend Regulation 8(2) 
is intended to ensure that information is communicated 
effectively. Oral statements generally get more 
attention than text shown on the screen. 

Use of Examples in Advertisement 

3.10 Proposal Where advertisements give examples which 
include details of any of the following items, each such 
example shall include details of all the items. The 
items are:- 

(a) number, frequency and amount of payments by the 
debtor; 
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(b) total amount payable by the debtor; 

(c) APR. 

There should be a reasonable contemplation by the 
advertiser that at least 51 per cent of the loans made as 
a result of the advertisement will be at or below one or 
more of the APRs quoted in the advertisement. 

3.11 Comment The aim of this proposal is to avoid prospective 
borrowers being misled by incomplete examples or by being 
quoted examples of terms which are unlikely to be 
available except in a small minority of cases. 



Total Amount Payable 

3.12 Proposal It is proposed to stipulate specific 
assumptions to be used in calculating the Total Amount 
Payable APR and the "Other Payments and Charges" referred 
to in paragraph 1 3 of Part III of Schedule 1 of the 1989 
Advertisement Regulations in the case of low start loans. 

3.13 Comment The aim of this proposal is to ensure that the 
total amount payable shown in advertisements is 
calculated on assumptions which are reasonable and which 
are the same for all advertisers. 

Minor Amendments 



3.14 It is proposed to subdivide the intermediate and full 

categories of credit and hire advertisement according to 
whether the facilities being advertised are secured or 
not. The intention is to make it easier for advertisers 
to identify the requirements applying to the facility to 
be advertised. 
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3.15 It is proposed to amend the references in Schedules 1 
Part II and Schedule 2 Part II to names, addresses and 
telephone numbers to make it clearer than at present that 
the name of the advertiser, creditor or owner (as the 
case may be) must always be disclosed and that the only 
choice is between whether to give an address or a phone 
number or both. It is considered that this is already 
the effect of the regulations but the wording in Schedule 
1 of Part II paras 1 and 1 0 ( k ) and in Schedule 2 Part II 
paras 1 and 10(g) is sometimes misinterpreted. It is 
also proposed to correct a misprint in Part III of 
Schedule 1 by substituting for references to "sub- 
paragraph (1)" in paragraph 12(3) (b) references to "sub- 
paragraph ( 2 ) " . 

3.16 There are no other proposals for amending the Consumer 
Credit (Advertisements) Regulations. 

Oth^r Proposals in 1 990 Consultative Document for Amending the 

1989 Advertisement Regulations 

3.17 The 1990 Consultative Document also contained the 
following proposals for amending the Consumer Credit 
( Advertisements ) Regulations . 

(a) A credit advertisement should not contain the 

expression "instant credit" and other expressions of 
similar effect unless it is a full credit 
advertisement . 

(b; Certain advertisements relating to loans which may 
be used to purchase residential property in the UK 
and for which security over land is or may be 
required must contain a prescribed form of words 
about tying-in of services. 
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Having considered the comments made in response to the 
1990 Consultative Document it has been decided not to 
make any amendments to the Advertisement Regulations in 
these areas. Proposal (a) would have made it difficult 
to bring to the attention of consumers facilities which 
are convenient. Proposal (b) might have resulted in 
advertisements containing too much information for 
effective communication. It is now proposed that the aim 
of alerting consumers to the tying-in of services and 
their rights under the Courts and Legal Services Act is 
to be achieved in a different way. 

Coming into Force 

3.18 It is proposed that the regulations should come into 

force 4 months after they are laid in Parliament but that 
at the end of the 4 months there should be a 2 month 
transitional period in which advertisements need not 
comply with the new regulations provided that they comply 
with the old ones. 
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PROPOSALS FOR AMENDING THE CONSUMER CREDIT 
REGULATIONS 



(AGRE1 






SITS) 



4.1 Section 60 of the Consumer Credit Act provides that the 
Secretary of State "shall make regulations as to the form 
and content of documents embodying regulated agreements" . 
A document is not properly executed unless it complies 
with the regulations. Improperly executed regulated 
agreements are enforceable only with the permission of 
the the Court. Breach of the regulations also provides 
grounds for the revocation of the licence of the person 
concerned. 

Warnings about Security, Foreign Currency Mortgages and 

Affordability 

4 . 2 All credit agreements should have to include prescribed 
statements in the signature box. The statements to be 
included will depend on the nature of the agreements. 

The details are as follows. 
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TYPE OF AGREEMENT 



PRESCRIBED STATEMENT 



1 Where security comprises or may 
comprise a mortgage on land and 
paragraphs 2 and 3 do not apply 



(a) non- foreign currency loan 



IMPORTANT: IF YOU DO NOT KEEP UP 

PAYMENTS UNDER THIS AGREEMENT YOU 
RISK LOSING THE MORTGAGED PROPERTY 



(b) payments by the borrower 
are to be determined by 
reference to a currency or 
unit of account other than 
sterling or there is an option 
for them to be so determined 



IMPORTANT: THE AMOUNT OWING UNDER 

THIS AGREEMENT MAY BE INCREASED BY 
EXCHANGE RATE MOVEMENTS. IF YOU DO 
NOT KEEP UP PAYMENTS YOU RISK 
LOSING THE MORTGAGED PROPERTY. 



(c) payments by the borrower are 

to be made in a currency other 
than sterling or there is an 
option for them to be so made 



IMPORTANT: THE STERLING EQUIVALENT 

OF THE AMOUNT OWING UNDER THIS 
AGREEMENT MAY BE INCREASED BY 
EXCHANGE RATE MOVEMENTS. IF YOU 
DO NOT KEEP UP PAYMENTS YOU RISK 
LOSING THE MORTGAGED PROPERTY. 



2 Where security comprises or may 

comprise a mortgage or charge on land 
and paragraph 3 does not apply 



(a) non- foreign currency loan 



(b) payments by the borrower 
are to be determined by 
reference to a currency or 
unit of account other than 
sterling or there is an option 
for them to be so determined 



(c) payments by the borrower are 
to be made in a currency 
other than sterling or there 
is an option for them to be 
so made 



IMPORTANT: IF YOU DO NOT KEEP UP 
PAYMENTS UNDER THIS AGREEMENT YOU 
RISK LOSING THE PROPERTY ON WHICH 
IT IS SECURED. 



IMPORTANT: THE AMOUNT OWING UNDER 

THIS AGREEMENT MAY BE INCREASED BY 
EXCHANGE MOVEMENTS. IF YOU DO NOT 
KEEP UP PAYMENTS YOU RISK LOSING 
THE PROPERTY ON WHICH IT IS 
SECURED. 



IMPORTANT: THE STERLING EQUIVALENT 

OF THE AMOUNT OWING UNDER THIS 
AGREEMENT MAY BE INCREASED BY 
EXCHANGE RATE MOVEMENTS. IF YOU 
DO NOT KEEP UP PAYMENTS YOU RISK 
LOSING THE PROPERTY ON WHICH IT IS 
SECURED. 
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TYPE OF AGRE] 



a via 



PRESCRIBED STATEMENT 



ST 



3 Security comprises or may 
comprise a mortgage on the 
debtor's home and the whole or part 
of the loan must be applied to the 
purchase of an annuity which in all 
circumstances will be sufficient 
to cover payments under the 
agreement during the life time 
of the borrower. 



IMPORTANT : UNDER THIS HOME 

INCOME SCHEME A LOAN WILL HAVE 
TO BE REPAID AFTER THE BORROWER ' S 
DEATH, IF NECESSARY BY SELLING THE 
BORROWER'S HOME. DO NOT SIGN THIS 
AGREEMENT UNLESS YOU WANT TO BE 
LEGALLY BOUND BY ITS TERMS . 



4 Rental Purchase of Homes 



IMPORTANT: YOUR LOCAL CITIZENS 

ADVICE BUREAU OR TRADING 
STANDARDS DEPARTMENT CAN GIVE YOU 
FREE ADVICE ON THE ADVANTAGES AND 
DISADVANTAGES OF THIS TYPE OF 









MX A«U UN HOW TO SEEK ADVICc 



FROM SOLICITORS EITHER FREE OR AT 
REDUCED FEE . 



5 Pawn Agreements 



IMPORTANT: DO NOT SIGN THIS 

AGREEMENT UNLESS YOU WANT TO BE 
LEGALLY BOUND BY ITS TERMS. THIS 
DOC UMENT IS ALSO YOUR PAWN RECEIPT 
KEEP IT SAFELY. 



6 Agreements for Running Account 
Credit 



IMPORTANT: DO NOT SIGN THIS 

AGREEMENT UNLESS YOU WANT TO BE 
LEGALLY BOUND BY ITS TERMS. 



7 All other Agreements 



IMPORTANT: DO NOT SIGN THIS 

AGREEMENT UNLESS YOU ARE SURE THAT 
YOU CAN KEEP UP THE PAYMENTS. 




Printed image digitised by the University of Southampton Library Digitisation Unit 



1 4 








4.3 



Comment The aim of this proposal is to give prospective debtors 
advice about the costs and risks of credit at the final stage before 
they enter into a commitment. The prescribed statements are to be 
included in the signature box of agreement forms in order to maximise 
the probability of the statement being seen and read by the 
prospective debtor. The statements are short and simple in order to 
maximise the probability of them being read and understood. The 
statements are to be preceded by the word "important" in order to 
attract the borrowers attention. 

Weekly Equivalent 

4.4 Proposal To prohibit the inclusion of examples of periodical 
equivalents in agreement forms, or in documents referred to in the 
agreement forms, where the agreement does not provide for such 
arrangements . 

4.5 Com ment The reason for the proposal is self-evident. The practice 
misleads consumers. DTI 1 s 1990 consultative document also contained 
this proposal. Consultees who commented on the proposal generally 
agreed with it. 

Inertia Selling 

Proposal No credit agreement shall contain inertia selling 
provisions: ie provisions such as negative options which have the 

effect that an optional service will be provided at a charge to the 
borrower unless he takes some positive action to decline the servic 

4 * ^ Comment The Government takes the view that in relation to consumer 

credit people should not be charged for services which they have not 
positively and expressly requested. 

4.8 At present many inertia selling provisions are in agreements. The 
effect of making the inclusion of such provisions a breach of the 
Agreements Regulations is not only that the person responsible is 
liable to face licensing action but also regulated agreements which 



1 5 



Printed image digitised by the University of Southampton Library Digitisation Unit 



are in breach of the Regulations are enforceable only with leave of 
the Court. There is also a proposal to prevent such provisions being 
included in consumer credit documents other than agreements: see 

paragraph 5.10 below. 

Coming into Force 

4.'^ It is proposed that the regulations should come into force 4 months 

after they are laid in Parliament but that at the end of the 4 months 
there should be a 2 month transitional period in which agreements nee 
not comply with the new regulations provided that they comply with th 42 , 
old ones. 
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5 PROPOSALS FOR REGULATIONS ON THE CONDUCT OF BUSINESS 



5.1 Sections 26 and 54 of the Consumer Credit Act give the Secretary of 
State a power to make regulations about the conduct by a person 
licensed under the Act of his business and his seeking of business. 
Breach of the regulations provides grounds for revocation of the 
licence of the person concerned and, in the case of regulations which 
apply to the seeking of business, is a criminal offence. 

Sending Credit Circulars to Minors 

5.2 Proposal Persons licensed under the Consumer Credit Act should: take 
appropriate precautions to minimise the risk of sending credit 
circulars to minors and; take all reasonable precautions to ensure 
that any credit circular inadvertently sent to a minor clearly states 
that credit is not available to minors. 

5.3 Comment The aim of this proposal is to ensure that as far as 
practicable credit circulars are not sent to minors. However, it is 
recognised that there are considerable compliance costs for business 
in carrying out checks on mailing lists which are sufficiently 
rigorous as to satisfy the defence in Section 168 of the Act. It is 
also considered that much less harm is done if a circular sent to a 
minor states that credit is available only to people over 18 than if 
the circular contains no such statement. However, even in the former 
case, the circular may be detrimental to the extent that 16 or 17 yea 
olds may form the intention of applying for credit as soon as they are 
18. 

5.4 It would impose undue costs on businesses if they were required to 
keep copies of mailing lists and precautions. Accordingly no such 
requirement is now proposed. 
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Sending Unsolicited Credit Circulars To People Who Do Not Wish To Receive 
Them 



5.5 Proposal Persons licensed under the Consumer Credit Act should have 
to ensure that all credit circulars which they issue contain a 
statement advising people who not want to receive further credit 
circulars from them to notify the licensee of the fact. The statement 
should also invite the recipient to notify the licensee if he does not 
wish his name to be forwarded by the licensee to related companies and, 
to third parties for inclusion on mailing lists. The licensees should 
also take all reasonable precautions to ensure that they do not send 
any further credit circulars to people who have asked them not to do 
so. Credit circular is to be defined on the lines of Section 50(1) of 
the Act. 

Comment The aim of this proposal is to give people who receive credit 
circulars from a licensee the opportunity to stop that licensee from 
sending them further circulars or passing on their name to other 
parties for inclusion on their mailing lists. 

,.l Although consultees have suggested that this proposal may breach 

Article 10 of the Council of Europe Convention of Human Rights, it is 
not considered that there would be any breach of the Convention. 

Credit Limits 

5 * 8 Proposal A person licensed under the Consumer Credit Act should not 
increase the credit limit under any agreement for running account 
credit (except where he intends the excess on that limit to be 
temporary) unless the increase has been requested by the debtor or is 
simply an adjustment for inflation. 

8 * ' Comment This proposal is intended to ensure that increases in credit 
limits, other than adjustments for inflation, should only be made at 
the request of the borrower. Card issuers would not be prohibited 
from inviting borrowers to apply for a higher limit. Selective 
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solicitation by a message on the monthly payment slip could provide a 
convenient and cost-effective way of allowing creditworthy consumers 
to arrange higher limits if they want to do so. 



Inertia Selling 



5.10 


Proposal. A person licensed under the Consumer Credit Act should not 
present or send to borrowers or prospective borrowers consumer credit 
documents containing inertia selling provisions: ie provisions such 

as "negative options” which have the effect that an optional service 
will be provided at a charge to the borrower unless he takes some 
positive action to decline the service. 


5.11 


Comment As stated in paragraph 4.7 the Government takes the view that 
in respect of consumer credit people should not be charged for 
services which they have not positively and expressly requested. The 
proposal described in paragraph 4.6 will prevent inertia selling 
provisions being included in credit agreements. The proposal in 
paragraph 5.10 will prevent them being included in other consumer 
credit documents such as application forms. 



Coming into Force 



5.12 


It is proposed that the new Regulations should come into force 6 
months after they are laid in Parliament. 
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PROPOSALS FOR REGULATIONS ON THE QU O TATIONS FOR SECURED VARIABLE INTEREST 

RATE AGREEMENTS 

6.1 Sections 52 and 152 of the Consumer Credit Act give the Secretary of 
State a power to make regulations requiring a person carrying on a 
consumer credit or consumer hire business or ancillary credit business 
to provide quotations in a prescribed form and manner and in such 
circumstances as may be prescribed. Breach of the regulations is a 
criminal offence. A regulated agreement is not properly executed 
unless any such regulations, which have been made are complied with 
before the making of the agreement. Improperly executed regulated 
agreements are enforceable only with the permission of the Court. 
Breach of the regulations also provides grounds for the revocation of 
the licence of the person concerned. 

Explanation of Potential Commitment 

6 • 2 Proposal Anyone who is offering to provide or arrange a variable 

interest rate secured loan should be required to provide to the 
prospective borrower in writing before the agreement is made, a 
statement of [A] the amounts payable under the loan if the interest 
rates will start at the level quoted and will remain at that level for 
the whole term of the loan and [B] the amounts payable under the loan 
in the event of interest rates being at the level determined under [A} 
plus 1%. The regulations will also make special rules for low-start 
loans . 

6.3 Comment The purpose of this proposal is to alert prospective 

borrowers to the risks of over-commitment due to increases in the 
interest rate on variable rate loans. The risk is greatest in the 
case of high value, long term loans which are usually secured on 
property. Although the effect of interest rate rises on payments is 
often non-linear, a borrower who knows the effect of a 1% rise on 
payments could work out the approximate effect of any other rise by 
multiplying the increase in payments caused by a 1 % rise by the 
appropriate factor (eg a 5% rise would result in an increase in 
monthly payments of approximately 5 times greater than a 1% rise). 
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Coming into force 



6.4 It is proposed that the new Regulations should come into 
force 6 months after they are laid in Parliament. 
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COMPLIANCE COST ASSESSMENT 



1 . In considering proposals for new regulations, the 
Government places great importance on giving due weight to 
business perception of the likely impact on business . To 
measure this impact, a Compliance Cost Assessment (CCA) is 
produced for all such proposals, and made available to 
business on request. Therefore, in giving views on the 
proposals described in this document, it would be particularly 
helpful if consultees could identify and quantify any 
additional direct or indirect costs (recurring and non- 
recurring) that would be likely to arise for their business as 
a result. 

Recurring costs - eg extra staff 

Non-recurring costs - eg additional expenditure on computer 

systems . 



A preliminary Compliance Cost Assessment is included at Annex 
E to assist consultees to comment on the compliance costs. 
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ANNEX A 



STATUTORY INSTRUMENTS 



1992 No. 

CONSUMER CREDIT 

The Consumer Credit (Advertisements) 
Regulations 1992 



Made 1992 

Laid before Parliament 1992 

Coming into Force 1992 



ARRANGEMENT OF REGULATIONS 



Regulations 



1 . Citation, commencement, interpretation and 
revocation 

2. Types of credit advertisements 

3. Types of hire advertisements 

4. Substitution of reference to APR in agreements with 
certain creditors 

5. Relaxation of requirement to give information in 
certain cases 

6. Special provisions as to form, clarity and lay-out 

7 . Use of examples in advertisements 

8. Credit advertisements in dealer's publications 
covering a calendar or seasonal period 

9. Full credit advertisements in dealers' publications 
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10. Credit advertisements on the premises of a dealer 

11. Restrictions on certain expressions in credit 
advertisements 

12. Prominence to be afforded to the APR in credit 
advertisements and wording of prescribed information 

13. Application of Regulations 

14. Transitional provisions. 



Schedules 



1 . Information in credit advertisements 



Part I - Maximum information that 

may be contained in simple 
credit advertisements in 
whole or in part. 

Part II - Maximum information to be 

contained in intermediate 
secured credit 
advertisements . 



Part III - Maximum information to be 

comtained in intermediate 
unsecured credit 
advertisements . 



Part IV - Minimum information to be 

contained in full secured 
credit advertisements. 



2 . 



Part V 



Part VI 



Minimum information to be 
contained in full unsecured 
credit advertisements. 

Low start credit 
agreements . 



Information in hire agreements 



Part I 



Part II 



Maximum information that 
may be contained in simple 
hire agreements in whole or 
in part. 

Maximum information to be 
contained in intermediate 
secured hire 
advertisements . 
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Part III 



Maximum information to be 
contained in intermediate 
unsecured hire 
advertisements . 



Part IV 



Minimum information to be 
contained in full secured 
hire advertisements. 



Part V 



Minimum information to be 
contained in full unsecured 
hire advertisements. 



3 . Provisions relating to disclosure of the total charge for 
credit and the APR. 

The Secretary of State, in exercise of the powers conferred 
on him by sections 44, 151(1), 182(2) and 189(1) of the 
Consumer Credit Act 1974(a) and of all other powers enabling 
him in that behalf, hereby makes the following Regulations : - 

Citation, commencement, interpretation and revocation 

1 - (1) These Regulations may be cited as the Consumer 

Credit (Advertisements) Regulations 1992 and shall come into 

force on 1 992 . 

(2) In these Regulations, unless the context otherwise 
requires : - 



"the Act" means the Consumer Credit Act 1974; 

"advance payment" includes any deposit but does not 
include a repayment of credit or any insurance 
premium or any amount entering into the total charge 
for credit; 



(a) 1974 c.39; section 189(1) defines "prescribed". 
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"the APR" means the annual percentage rate of charge 
for credit determined in accordance with the Total 
Charge for Credit Regulations and Schedule 3 to 
these Regulations; 

cash price in relation to any goods, services, 
land or other things means the price or charge at 
which the goods, services, land or other things may 
be purchased by, or supplied to, persons for cash, 
account being taken of any discount generally 
available from the dealer or supplier in question; 

'cash purchaser" means, in relation to any 
advertisement, a person who, for a money 
consideration - 

{aj acquires goods, land or other things; or 
Cb) is provided with services, 



under a transaction which 



is not financed by credit; 



"Consumer credit tables" 



means tables contained 



in 



Parts 1 to 15 of "Consumer credit tables" 
in 1977 by Her Majesty's Stationery Office 
modified by Correction Slips so published 
December 1978 (being tables calculated in 



published 

as 

in 

accordanc 



e 
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(a) 1982 



with the principles set out in the Total Charge for 
Credit Regulations); 

"contract of insurance" means a contract of 
insurance to which the Insurance Companies Act 
1982(a) applies; 

"credit advertisement" means an advertisement to 
which Part IV of the Act applies by virtue of it 
falling within section 43(1) (a) or which falls 
within section 151(1) of the Act in so far as 
section 44 is applied to such an advertisement; 

"current account" means an account under which the 
customer may, by means of cheques or similar orders 
payable to himself or to any other person or by any 
other means, obtain or have the use of money held or 
made available by the person with whom the account 
is kept and which records alterations in the 
financial relationship between the said person and 
the customer; 

"dealer" means, in relation to a hire-purchase, 
credit sale or conditional sale agreement under 
which he is not the creditor, a person who sells or 



c.50. 
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proposes to sell goods, land or other things to the 
creditor before they form the subject matter of any 
such agreement and, in relation to any other 
agreement, means a supplier or his agent; 

"hire advertisement" means an advertisement to which 
Part. IV of the Act applies by virtue of it falling 
within section 43(1 ) (b) or which falls within 

section 151(1) of the Act in so far as section 44 is 
applied to such an advertisement; 

hire payment" means any payment to be made by a 

person in relation to any period in consideration of 

the bailment to him of goods, other than an advance 
payment ; 



identified dealer" means , 
advertisement - 



in relation to an 



(a! a dealer who is named in the advertisement 
or is identified in it by reference to a 
business connection he has with the 
advertiser; or 

(b) a dealer upon whose premises the 
advertisement is published; 
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"premises" includes any place, stall, vehicle, 
vessel, aircraft or hovercraft at which a person is 
carrying on any business (whether on a permanent or 
temporary basis); 

"payments to be made by the debtor" means all 
amounts which the debtor will be required to 
pay [or repay] under the transaction being 
advertised excluding any item payable only upon 
failure by the debtor or a relative of his. 

"prescribed statement" means a specified form of 
words the inclusion of which in credit and hire 
advertisements is mandatory in the circumstances 
described; 

"secured credit advertisement" means a credit 
advertisement for credit for which security 
upon any property, real or personal is or may 
be required. 

"supplier" has the meaning assigned to it by section 
189(1) of the Act, except that it does not include, 
in relation to a hire-purchase, credit sale or 
conditional sale agreement, a creditor to whom 
goods, land or other things are sold or proposed to 
be sold by a dealer before becoming the subject 
matter of such an agreement; 

total charge for credit" shall be determined in 
accordance with the Total Charge for Credit 
Regulations and Schedule 3 to these Regulations; and 
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"the Total Charge for Credit Regulations" means the 
Consumer Credit (Total Charge for Credit) 
Regulations 1980(a) 

total amount payable" means the sum total 
of all amounts that the debtor will be 
liable for under the transaction being 
advertised 



unsecured credit advertisement" means any credit 
advertisement that is not a secured credit 
advertisement 

(3) Any reference in these Regulations to bailment is in 
Scotland a reference to hiring. 

(4) in these Regulations, references to repayment of 

credit are references to repayment of credit with or without 
any other amount . 



(5) In these Regulations, any reference to the name of 
any person is - 

(a) m the case of any person covered by a standard 

licence, a reference to any name of his specified in 
the licence; and 

(b) m the case of any other person, a reference to any 
name under which he carries on business. 



and inL TT r eXpreSSion is used in th ese Regulations 
- the Act, for the purposes of these Regulations that 

expression shall be construed as if in the Act (excent V 

' references to consumer credit agreements and to regulated 

9 ! eementS (b61ng COnsumer cr edit agreements) included 
references to personal credit agreements. 

U) amended bTH. 1 
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( 7 ) The Consumer Credit (Advertisements) Regulations 
1989(a) are hereby revoked. 

T^pes of Credit advertisements 

2 . The person who causes any credit advertisement to be 
published shall ensure that, subject to the following 
provisions of these Regulations, every such advertisement is 
of one or other of the following types, namely : - 

(a) a simple credit advertisement, that is to say a 
credit advertisement containing only the information 
set out in paragraphs 1 to 5 of Part I of Schedule 1 
to these Regulations in whole or in part and any 
other information referred to in paragraph 6; 

(b) an intermediate secured credit advertisement, that 
is to say a secured credit advertisement containing 
only the information set out in paragraphs 1 to 7 of 
Part II of Schedule 1 and no other information 
except as referred to in paragraph 8 to 14; 

(c) an intermediate unsecured advertisement, that is to 
say an unsecured credit advertisement containing 
only the information set out in paragraphs 1-4 of 
Part III of Schedule 1 and no other information 
except as referred to in paragraphs 5-10; 

(d) a full secured credit advertisement, that 
is to say a secured credit advertisement 
containing subject to sub-paragraph (e) 
below, at least the information set out in 
Part IV of Schedule 1 ; 



(a) S.I. 1989/1125 
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(e) a full secured credit advertisement which invites 
individuals (being individuals who, at the date the 
advertisement is published, are debtors under 
agreements made with the advertiser) to agree to a 
specified variation of those agreements, 
containing - 

(i) the name of the advertiser and a postal 
address of his and the information within 
Part V of Schedule 1 as varied in relation 
to those agreements if the invitation is 
accepted by the debtor; and 

(ii) the information, other than the name and a 
postal address of the advertiser, 
specified in that Part which the 
advertisement does not indicate will 
remain unaltered if the invitation is 
accepted; 

(f) a full unsecured credit advertisement, 
that is to say an unsecured credit 
advertisement containing subject to sub- 
paragraph (g) below, at least the 
information set out in Part IV of Schedule 
1 ; 

(g) a full unsecured credit advertisement which invites 
individuals (being individuals who, at the date the 
advertisement is published, are debtors under 
agreements made with the advertiser) to agree to a 
specified variation of those agreements, 
containing - 

(i) the name of the advertiser and a postal 

address of his and the information within 
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Part V of Schedule 1 as varied in relation 
to those agreements if the invitation is 
accepted by the debtor; and 

(ii) the information, other than the name and a 
postal address of the advertiser, 
specified in that Part which the 
advertisement does not indicate will 
remain unaltered if the invitation is 
accepted; 

Types of Hire advertisements 

3. The person who causes any hire advertisement to be 
published shall ensure that, subject to the following 
provisions of these Regulations, every such advertisement is - 

(a) a simple hire advertisement, that is to say a hire 
advertisement containing only the information set 
out in paragraphs 1 to 5 of Part I of Schedule 2 to 
these Regulations in whole or in part and any other 
information referred to in paragraph 6; 

(b) an intermediate secured hire advertisement, that is 
to say a hire advertisement containing only the 
information set out in paragraphs 1 to 8 of Part II 
of Schedule 2 and no other information except as 
referred to in paragraph 9; 

(c) an intermediate unsecured hire advertisement, that 
is to say a hire advertisement containing only the 
information set out in paragraphs 1-5 of Part III of 
Schedule 2 and no other information except as 
referred to in paragragh 6; 

(d) a full secured hire advertisement, that is to say a 
hire advertisement containing, subject to sub- 
paragraph (e) below, at least the information set 
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out in Part IV of Schedule 2, but not containing the 
expression "no deposit" or any expression to the 
like effect, except where no advance payments are to 
be made by the hirer; or 

(e) a full secured hire advertisement which invites 
individuals (being individuals who, at the date the 
advertisement is published, are hirers under 
agreements made with the advertiser) to agree to a 
specified variation of these agreements, 
containing : - 

(i) the name of the advertiser and a postal 
address of his and the information within 
Part V of Schedule 2 as varied in relation 
to the hire facility if the invitation is 
accepted by the hirer; and 

(ii) the information, other than a name and 
postal address of the advertiser, 
specified in that Part which the 
advertisement does not indicate will 
remain unaltered if the invitation is 
accepted; 

but not containing the expression "no deposit" or 
any expression to the like effect, except where no 
advance payments are to be made by the hirer. 

(f) a full unsecured hire advertisement, that is to say 
a hire advertisement containing, subject to sub- 
paragraph (g) below, at least the information set 
out in Part IV of Schedule 2, but not containing the 
expression "no deposit" or any expression to the 
like effect, except where no advance payments are to 
be made by the hirer; or 
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(g) a full unsecured hire advertisement which invites 

individuals (being individuals who, at the date the 
advertisement is published, are hirers under 
agreements made with the advertiser) to agree to a 
specified variation of these agreements, 
containing : - 

(i) the name of the advertiser and a postal 
address of his and the information within 
Part V of Schedule 2 as varied in relation 
to the hire facility if the invitation is 
accepted by the hirer; and 

(ii) the information, other than a name and 
postal address of the advertiser, 
specified in that Part which the 
advertisement does not indicate will 
remain unaltered if the invitation is 
accepted; 

but not containing the expression "no deposit" or 
any expression to the like effect, except where no 
advance payments are to be made by the hirer. 



Substitution of reference to APR in agreements with certain 
creditors 



4. In the case of a credit advertisement relating to a 
debtor-creditor agreement enabling the debtor to overdraw on • 
current account under which the creditor is - 

(a) the Bank of England, 

(b) an institution authorised under the Banking Act 
1987(a), 
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id the Post Office for the purposes of a transaction 
entered into in the ordinary course of that part of 
t-he business of the Post Office which consists of 
the provisions of banking services, or 

a building society incorporated (or deemed to be 

incorporated) under the Building Societies Act 

1986(b), 

for any rererence in Schedule 1 to these Regulations to the 
APR there may be substituted in the advertisement a reference 

to the statement of - 



,a) a rate ' ex P ress ed to be a rate of interest, being a 
rate determined as the rate of the total charge for 
credit calculated on the assumption that only 

interest is included in the total charge for credit 

and 



(b) the nature and amount of any other charge included 
ln ^ ota l charge for credit. 



^la^lm^_ reguireaienf qivffc 



.in certain ragp 

!:, ed ?ara ! raPh 4 ° f Part P^agraph 3 of Part in of 

r e r iations d ° not - piy *> a 

Ds ^ovided under a debtor-creluor^ t ° 1 fiXed - SUm Credit to 

the cash price of n-. a * " ppller agreement, where 
* '- ,J * the goods, services i ar.^ , , 

he supplied under a transaction , ° ther thin 9 s t 

net exceed £50. °" flnanced ** the agreement doe 




<b> ' 986 c. 53 . 
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"N • 



Special provisions as to form, clarity and lay-out 



6. - (1) The APR referred to in Schedule 1 to these 
Regulations shall be denoted in credit advertisements as "APR" 
or "annual percentage rate" or "annual percentage rate of the 
total charge for credit". 

(2) The specific information referred to in Schedules 1 
and 2 to these Regulations in every credit advertisement or 
hire advertisement shall (a) be clear and easily legible or, 
in the case of an advertisement which communicates any 
information by sound shall be clear and easily audible; and 
(b) subject to the following provisions of these Regulations 
and except for the name and address or telephone number, shall 
be communicated together as a whole. 

(3) Any information in any book, catalogue, leaflet or 
other document which is likely to vary from time to time shall 
be taken for the purpose of paragraph (2) above to be shown 
together as a whole if - 

(a) it is set out together as a whole in a separate 
document issued with the book catalogue, leaflet or 
other document; and 

(b) the other information in the credit advertisement o 
hire advertisement as the case may be is shown 
together as a whole in the book, catalogue, leafle 
or other document . 

Prescribed Statements: Requirements about Form 

The prescribed statements set out in Schedules 1 and 2 of th, 
Regulations shall: 

A in the case of advertisements which do not 

communicate any information in sound - 



37 



Printed image digitised by the University of Southampton Library Digitisation Unit 



(1) be reproduced without any alteration or 
addition to the wording; 

(2) be in capital letters; 

(3) be separate and distinct from any other wording 
in the advertisement; and 



B in the case of advertisements which communicate 

any information in sound - 

(1) be spoken; 

(2) be separate and distinct from any other speech 
in the advertisement . 



Use of examples in advertisements 

7. - (1) If a credit or hire advertisement refers to a class 
of transactions as to which the items of information referred 
to in paragraph (5) below can apply differently as between one 
transaction of that class and another, there may be 
substituted for such an item in the advertisement an example 
of a particular transaction giving details of those items if, 
but only if, the requirements of this Regulation are met. 

(2) An "example” includes any statement, specimen or 
table which illustrates to a person proposing to enter into 
either a consumer credit agreement or a consumer hire 
agreement what the potential financial implications of 

entering into a particular transaction of the type illustrated 
are . 

(3) Any example [must clearly indicate that it is being 
shown in the advertisement as such, that is to say it] must be 
headed by the words "Typical Example". 
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(4) Whenever an example is used, it must include details 
of each of the following items of information: 

(a) in a full credit advertisement - 

(i) the APR, 

(ii) the cash price, if relevant 

(iii) the frequency, number and amount of any payment 
to be made by the debtor under the advertised 
transaction; 

(iv) the total amount payable; 

(b) in a hire advertisement (whether intermediate or 
full) - 

(i) the cash price; and 

(ii) the frequency, number or amount of any payment 
or charge. 

(5) There should be a reasonable contemplation by the 
advertiser that at least 51 per cent of the business arising 
from the advertisement will be at or below one or more of the 
APRs quoted in the advertisement 

Credit advertisements in dealers' publications covering a 
calendar or seasonal period 

8. - (1) Regulations 2 to 7 above shall not apply to a credi 
advertisement contained in, or in a separate document issued 
with, a publication published by or on behalf of a dealer 
which relates to goods or services which may be sold or 
supplied by him in a calendar or seasonal period specified in 
the publication if the advertisement contains the information 
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specified in paragraph (2) below and no other indication that 
a person is willing to provide credit. 

(2) The information referred to in paragraph (1) above 

is - 

a. the name of the creditor, credit-broker or dealer 
and a postal address of his with or without his 
occupation or a statement of the general nature of 
his occupation; and 

b. an indication that individuals may obtain on request 
a quotation in writing about the terms on which the 
advertiser is prepared to do business. 



Full credit advertisements in dealers' publications 

9 . Information contained in a full credit advertisement 
relating to credit to be provided under a debtor-creditor- 
supplier agreement, being an advertisement contained in a 
publication published by or on behalf of a dealer which 
relates to goods or services which may be sold or supplied by 
him, shall be taken for the purposes of Regulation 6(2) above 
to be communicated together as a whole - 

(a) if - 

(i) the cash price alone; or 

(ii) the cash price, any advance payment and 
the information specified in paragraphs 3 
and 4 to 14 of Part III and 35 of Part IV 
of Schedule 1 to these Regulations, and 
(except in the case of agreements for 
credit under which the total amount 
payable by the debtor is not greater than 
the cash price of the goods or services, 
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the acquisition of which is to be financed 
by credit under the agreement) the APR 



is clearly indicated in close proximity to 
every description of, or specific reference to, 
goods or services to which the information in 
the publication relates; 

(b) if the remaining information relating to credit in 
the advertisement is so presented as to be readily 
comprehensible as a whole by a prospective debtor 
and an indication is given in close proximity to any 
of that information that it relates to all or 
specified descriptions of goods or services; and 

(c) if, except as mentioned in paragraph (a) above, no 
information relating to the provision of credit is 
shown together with the cash price. 



Credit advertisements on the premises of a dealer 

10.- (1) This Regulation applies to an advertisement which 
does not contain either - 

(a) the cash price alone; or 

(b) each of the cash price, the information about the 
total amount payable by the debtor specified in 
paragraph 4 in Part III and paragraph 5 of Part IV 
of that Schedule; 

but which would otherwise be a full credit advertisement. 

(2) Subject to paragraph (3) below, an advertisement to 
which this regulation applies - 
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(a) which is conspicuously displayed on any part of the 
premises of a dealer; and 

{ b) which specifies goods or services the acquisition of 
which from that dealer may be financed by credit and 
which may be acquired from that part of those 
premises, shall be treated as complying with these 
Regulations if the information in paragraph (1)(a) 
or (b) above as the case may be - 

(iii) in the case of goods, is clearly 
marked on or displayed in close 
proximity to the goods; and 

(iv) in the case of services, is displayed at 
any place on the premises at which 
customers may enquire about them, 

with an indication that other information relating to the 
supply of goods or services on credit is displayed on the 
premises but without any other information indicating that the 
goods or services are available on credit. 

(3) An advertisement to which this regulation applies by 
virtue of paragraph ( 1 ) ( b ) above shall not be treated as 
complying with these Regulations by virtue of paragraph (2) 
above unless the total amount payable by the debtor in respect 
of the goods or services specified in the advertisement as 
goods or services the acquisition of which from the dealer in 
question may be financed by credit is also in the case of 
goods clearly marked on or displayed in close proximity to the 
goods and, in the case of services, displayed at any place on 
tiie premises at which customers may enquire about them, the 
total amount payable in the case of an agreement for running- 
account credit being calculated on each of the following 
assumptions : - 
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(a) the debtor is provided with an amount of credit 
equal to the case price of the goods or services 
less any advance payment required; 

(b) there are no changes in the rates of interest on the 
credit which may be provided under the agreement; 

(c) the debtor pays the amount stated in the 
advertisement or if none is stated the fixed or 
minimum sums payable under the agreement; 

(d) all repayments of credit and of the total charge for 
credit are made on the due date under the agreement; 
and 

(e) the debtor acquires no further goods or is provided 
with no further services under the agreement. 

Restrictions on certain expressions in credit advertisements 

11. A credit advertisement shall not include - 

(a) the word 'overdraft' (or anv expression to like 
effect ) as describing any agreement for running- 
account credit except an agreement enabling the 
debtor to overdraw on a current account; 

(b) any indication whether express or implied that any 
of the terms of a credit agreement impose on 
customers a lesser expense or obligation than is 
being imposed by other persons, except in the case 
of a full credit advertisement which states, in 
close proximity to that indication with no less 
particularity and prominence, the other persons 
concerned and their comparable terms; 
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(c) the expression "interest free" "0% credit" (or any 
expression to the like effect) indicating that a 
customer is liable to pay no greater amount in 
respect of a transaction financed by credit than he 
would be liable to pay as a cash purchaser in 
relation to the like transaction, except where the 
total amount payable by the debtor does not exceed 
the cash price; or the expression "interest free" 

"0% credit" in (or any expression to like effect), 
except - it shall comply with requirements for a 
full credit advertisement. 

(d) the expression "no deposit" or any expression to the 
like effect, except where no advance payments are to 
be made ; or 

(e) any indication whether express or implied that no 
payment is due for a certain period except : - 

(i) where no interest shall accrue during any 
such period; or 

(ii) it is stated in the advertisement that 
interest shall accrue. 

Prominence to be afforded to the APR in credit advertisements 
and wording of prescribed information 

12.- (1) The APR referred to in Schedule 1 to these 
Regulations in every credit advertisement shall be afforded 

(a) greater prominence than a statement relating to any 
other rate of charge; and 

(b) equal prominence to any statement relating to - 
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( i ) the amount of any advance payment or any 
indication that no such payment is 
required; or 

(ii) the amount, number or frequency of any 
payments or charges (other than the cash 
price of goods, services, land or other 
things ) ; 

(c) equal prominence to any prescribed statements 

(d) no less prominence than any other information 
relating to credit 

(2) Where prescribed statements are reproduced in a 
credit or a hire advertisement they shall be afforded no less 
prominence than any other information relating to credit or 
bailment of goods which is required or permitted to be 
included under these Regulations in the advertisement. 



Application of Regulations 

13.- (1) These Regulations do not apply to any advertisement 
which 

(a) whether expressly or by implication indicates 
clearly that a person is willing - 

(i) to provide credit; or 

(ii) to enter into an agreement for the 
bailment of goods, 

for the purposes of a person's business; and 
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(b) does not indicate (whether expressly or by 

implication) that a person is willing to do either 
of those things otherwise than for the purposes of 
such a business. 

(2) References in paragraph (1) above to a business do 
not include references to a business carried on by the 
advertiser or any person acting as a credit-broker in relation 
to the credit or hire facility to which the advertisement 
relates . 

Transitional provisions 

14.- (1) Subject to paragraph (2) below, a person shall not 
be guilty of an offence under section 47(1) or 167 of the Act 
for contravention of these Regulations if the advertisement 
would have complied with the requirements of the Consumer 
Credit (Advertisements) Regulations 1989(a) if those 
Regulations had not been revoked by these Regulations. 

(2) This regulation only applies to advertisements which 

are: 

A published in a catalogue, diary or work of reference 
comprising at least 50 printed pages - 

(i) of which copies are first published, or made 

available for publication in the ordinary course of 
business, before [ ] 1992; and 




1989/1125. 
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(ii) which in a reasonably prominent position either 
contains the date of its first publication or 
specifies a period, being a calendar or seasonal 
period, throughout which it is intended to have 
effect; or 

B published after * and before ** 



* 4 months after laying ** 6 months after laying 



[ ] 1992 



Parliamentary Under-Secretary of State, 
Department of Trade and Industry 
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SCHEDULE 1 



Regulation 2 



INFORMATION IN CREDIT ADVERTIS 

PART 1 






SPTS 



MAXIMUM INFORMATION THAT MAY BE CONTAINED IN SIMPLE CREDIT 

ADVERTISEMENTS IN WHOLE OR IN PART 



Name 

1 . The name of the advertiser. 

Logo 

2. A logo of his, of his associate and of his trade 
association . 

Address 

3. A postal address of his. 

Telephone number 

4. A telephone number of his. 

Occupation 

5 . An occupation of his or a statement of the general nature 
of his occupation. 

Other information 

6. Any other information other than - 

(a) information that a person is willing to provide 
credit; or 

(b) the cash price, or other price, of any goods, 
services, land or other things. 
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SCHEDULE 1 



INTERMEDIATE SECURED CREDIT ADVERT IS 

PART II 



aiia 



Regulation 2 
sirs 



MAXIMUM INFORMATION THAT MAY BE CONTAINED IN 
INTERMEDIATE SECURED CREDIT ADVERTISEMENTS IN WHOLE OR IN PART 



Compulsory Information 
Deposit of money in an account 

1 . A statement of any requirement to place on deposit any 
sum of money in any account with any person. 

Restricted offers of credit to class or group of persons 

2. In the case of any credit being available only to persons 
who fall within any class or group, or on terms which are 
applicable only to, persons who fall within any class or 
group, a statement describing that restriction and identifying 
that class or group. 

Prescribed statements about security and foreign currency 

3. - (1) A statement that any security is or may be required, 

and where the security is or may be required, and 
where the security comprises a mortgage or charge on 
the debtor's home a statement in the following 
form: - 

"IMPORTANT - YOU RISK LOSING YOUR HOME IF YOU DON'T KEEP 
UP MORTGAGE PAYMENTS". 
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3. - (2) Where the advertisement is for a mortgage or other 
loan secured on property and payments to be made by debtors 
are either to be made in a currency other than sterling or are 
to be made in sterling but the amount is to be determined by a 
currency or unit of account other than sterling, a statement 
in the form set out below shall follow the security statement 
in 3(1) above : - 

"THE AMOUNT YOU OWE MAY BE INCREASED BY EXCHANGE RATE 

MOVEMENTS" 



Where loan being advertised is to be in a currency other than 
sterling it is permissible to insert the words "THE STERLING 
EQUIVALENT OF" as the first words of the prescribed statement 
referred to at 3(2). 

3. - (3) Where the security does not compromise a mortgage or 
charge on the debtor's home a statement of the natuure of any 
security required and a statement in the following form:- 
" IMPORTANT - DO NOT BORROW UNLESS YOU CAN KEEP UP THE 
PAYMENTS" . 



AND:- stating the nature of any security required. 

3. - (4) Where the advertisement is for a mortgage or other 
loan secured on the debtors home and the whole or part of the 
loan must be applied to the purchase of an annuity which in 
all circumstances will be sufficient to cover payments under 
the agreement during the lifetime of the borrower, a statement 
in the form set out below shall follow the security statment 
in 3(1) above : - 

"UNDER THIS SCHEME A LOAN WILL HAVE TO BE REPAID AFTER 
THE BORROWER'S DEATH, IF NECESSARY BY SELLING THE 
BORROWER’S HOME." 
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Information about terms of business 

4. Either a statement that individuals may obtain on request 
a quotation in writing about the terms on which the advertiser 
is prepared to do business or a statement that individuals may 
obtain on request a document containing no less information 
than a full credit advertisement about the terms on which the 
advertiser is prepared to do business. 

Insurance 

5. A statement of any contract of insurance required, not 
being a contract of insurance against the risk of loss or 
damage to goods or land or any risk relating to the use of the 
goods or land. 

Credit-broker's fee 

6. In the case of an advertisement published for the 
purposes of a business of credit brokerage carried on by any 
person, the amount of any fee payable by the debtor or an 
associate of his to a credit-broker or a statement of the 
method of its calculation. 

Name and address or telephone number of advertiser 

7 . The name of the advertiser and 

(i) a postal address of his and/or 

(ii) a telephone number of his (or a freephone number) 
except - 

(a) in the case of advertisements in any form on the 
premises of a dealer or creditor (not being 
advertisements in writing which customers are 
intended to take away); 

(b) in the case of advertisements which include the name 
and address of a dealer; and 
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(c) in the case of advertisements which include the name 
of a credit-broker and a postal address or telephone 
number of his (or a freephone number). 
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Optional Information 

10. Any other information, except that no information 
may be shown indicating that a person is willing to provide 
credit other than as follows : - 

Logo 

(a) A logo of the advertiser, of his associate and of his 
trade association. 

Occupation 

(b) An occupation of his or a statement of the general nature 
of his occupation. 

Credit facilities 

(c) A statement that credit facilities are, or that a 
specified category of credit facility is, available, and where 
applicable a statement indicating the period of the maximum 
period of availability. 

Amount of credit 

(d) The amount of credit which may be provided under a 
consumer credit agreement or an indication of one or both of 
the maximum amount and the minimum amount of credit which may 
be provided. 

Frequency, number and amount of advance payments 

(e) A statement of the frequency and number of any advance 
payments required and of the amount of minimum amount 
expressed as a sum of money or as a percentage or a statement 
indicating the manner in which the amount will be determined. 

Different treatment of cash and credit purchasers 

(f) A statement indicating any respect in which cash 
purchasers are treated differently from those acquiring any 
goods, land or other things, or being provided with services, 
under a transaction which is financed by credit. 
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Name and address or telephone number of creditor 
(g) In the case of an advertisement to which paragraph 1(c) 
above applies, the name of the creditor and (i) a postal 
address of his and/or (ii) a telephone number of his (or a 
freephone number) . 
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INTERMEDIATE 



SCHEDULE 1 

UNSECURED CREDIT ADVERT IS 
PART III 



STS 



MAXIMUM INFORMATION THAT MAY BE CONTAINED IN 
INTERMEDIATE UNSECURED CREDIT ADVERTISEMENTS IN WHOLE OR IN PART 

Compulsory Information 

Restricted offers of credit to class or group of persons 

1 . In the case of any credit being available only to, or on 
terms which are applicable only to, persons who fall within 
any class or group, a statement of that fact identifying that 
class or group. 

Affordability 

2. A statement : - 

"IMPORTANT: DON'T BORROW UNLESS YOU CAN KEEP UP THE 
PAYMENTS . " 



Information about terms of business 

3. Either a statement that individuals may obtain on request 
a quotation in writing about the terms on which the advertiser 
is prepared to do business or a statement that individuals may 
obtain on request a document containing no less information 
than a full credit advertisement about the terms on which the 
advertiser is prepared to do business. 

-ie and address or telephone number of advertiser 

4. The name of the advertiser and 

(i) a postal address of his and/or 
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(ii) a telephone number of his (or a freephone number) 
except - 

(a) in the case of advertisements in any form on the 
premises of a dealer or creditor (not being 
advertisements in writing which customers are 
intended to take away); 

(b) in the case of advertisements which include the name 
and address of a dealer; and 

(c) in the case of advertisements which include the name 
of a credit-broker and a postal address or telephone 
number of his (or a freephone number) . 

Optional Information 

5. Any other information, except that no information may be 
shown indicating that a person is willing to provide credit 
other than as follows 
Logo 

(a) A logo of the advertiser, of his associate and of his 
trade association. 

Occupation 

i b ) An occupation of his or a statement of the general nature 
of his occupation. 

Credit facilities 

(c) A statement that credit facilities are, or that a 
specified category of credit facility is, available, and where 
applicable a statement indicating the period of the maximum 
period of availability; 

Amount of credit 

(d) The amount of credit which may be provided under a 
consumer credit agreement or an indication of one or both of 
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the maximum amount and the minimum amount of credit which may 
be provided. 

Frequency , nu mb er and amount of advance payments 

(e) A statement of the frequency and number of any advance 
payments required and of the amount or minimum amount 
expressed as a sum of money or as a percentage or a statement 
indicating the manner in which the amount will be determined. 

Different treatment of cash and credit purchasers 

(f) A statement indicating any respect in which cash 
purchasers are treated differently from those acquiring any 
goods , land or other things, or being provided with services, 
under a transaction which is financed by credit. 
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SCHEDULE 1 

FULL SECURED CREDIT ADVERTISEMENTS 

PART IV 

MINIMUM INFORMATION TO BE CONTAINED IN 
FULL SECURED CREDIT ADVERTISEMENTS 



Frequency, number and amount of advance payments 
1 . A statement of the frequency and number of any advance 
payments required and of the amount or minimum amount 
expressed as a sum of money or as a percentage or a statement 
indicating the manner in which the amount will be determined. 

Deposit of money in an account 

2. A statement of any requirement to place on deposit any 
sum of money in any account with any person. 

Frequency, number and amount of payments to be made by debtor 

3. - (1) in the case of an advertisement relating to an 
agreement for running-account credit, a statement 

(i) of the frequency of the payments to be made by the 
debtor under the advertised transaction and 

(ii) of the amount of each such payment and whether it 
is a fixed or minimum amount, or 

( iii ) indicating the manner in which the amount will be 
determined. 

3* ~ (2) In the case of other credit advertisements, a 
statement of the frequency, number and amount of payments to 
be made by the debtor under the advertised transaction. 

3. - (3) In the case of an advertisement relating to an 
agreement under which interest on the credit to be provided is 
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of a type to which sections 369 to 376 of the Income and 
Corporation Taxes Act 1988 (a) apply (which make provision for 
the deduction of income tax at the basic rate from certain 
loan interest) :- 



(a) a further statement indicating whether the amount 
of any payments of credit to be made by debtor 
mentioned in the advertisement is calculated before 
or after the deduction of tax; and 



(b) where such an advertisement indicates the amounts of 
payments to be made by debtors both before and after 
deduction of tax, and in one or other such case not 
all the payments to be made by debtors would be 
equal for the purposes of sub-paragraph (2) above, a 
statement indicating the lowest and the highest 
amounts and the exact year or other period in 
respect of which each such amount is to be paid, 
unless such information is included in the statement 
required under sub-paragraph (2) above. 



3. - (4) The advertisement shall not include in relation to 
any payments to be made by debtor under this paragraph the 
expression "weekly equivalent" or any expression to the like 
effect or any expression of any other periodical equivalent, 
unless weekly payments or the other periodical payments are 
provided for under the agreement. 



3- - (5) The amount of any payments to be made by debtor 

a U l e e r c“ iS d Para9raPh may ^ eXPrSSSed 33 3 SUm ° f m ° ne * « as 
a SP6 = lfled Proportion of a specified amount (including the 
amount outstanding from time to time). 



3- - (6) where the liability of the debtor to make 
Payment cannot be ascertained at the date the advert 



any 

isement 



is 



1988 c , 1 . 
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published, a statement indicating the description of the 
payment in question and the circumstances in which the 
liability to make it will arise. 

3 • ~ ( 7 ) Sub-paragraphs 1 and 2 above do not apply to any 
item payable under the advertised transaction only upon 
failure by the debtor or a relative of his to do or refrain 
from doing anything which he is required to do or refrain from 
doing, as the case may be. 

Total amount payable by the debtor 

4. - (1) Subject to sub-paragraphs (2) and (3) below, in the 
case of an advertisement relating to a consumer credit 
agreement under which payments by the debtor are to be named 
at specified intervals or in specified amounts and other than 
cases under which the sum of the payments within sub- 
paragraphs (a) to (c) below is not greater than the cash price 
referred to in paragraph 15 below, the total amount payable by 
the debtor, being the total of - 

(a) advance payments; 

(b) the amount of credit repayable by the debtor; 

(c) the amount of the total charge for credit. 

4. - (2) In the case of an agreement for running-account 
credit the total amount payable by the debtor under this 
paragraph shall be calculated on each of the following 
assumptions : 

(a) the debtor is provided with an amount of credit 
equal to the cash price of the goods or services 
less any advance payment required; 

(b) there are no changes in the rates of interest on the 
credit which may be provided under the agreement; 
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(c) the debtor pays the amount stated in the 
advertisement or if none is stated the fixed or 
minimum sums payable under the agreement; 

(d) all payments of credit to be made by debtors and of 
the total charge for credit are made on the due date 
under the agreement; and 

(e) the debtor acquires no further goods or is provided 
with no further services under the agreement. 

4. - (3) Sub-paragraph (1) above does not apply in the case 
of an advertisement relating to running-account credit to be 
provided under a consumer credit agreement where the 
advertisement does not specify goods, services, land or other 
things having a particular cash price, the acquisition of 
which may be financed by the credit. 

4. - (4) Immediately following the TAP there shall be a 
statement in the following form:- 

"PAYMENTS MAY VARY DUE TO CHANGES IN THE INTEREST RATE 
AND OTHER ITEMS" 

The creditor can omit the words "other items" where their 
inclusion would be unnecessary. 

APR 

5 . - ( 1 ) The APR in relation to any actual or prospective 
agreement, other than an agreement specified in sub-paragraph 
(2) below, or a statement indicating that the total amount 
payable by the debtor is not greater than the total cash price 
of the goods, services, land or other things, the acquisition 

of which is to be financed by credit under the agreement. 

% 

5. - (2) The APR in relation to a debtor-creditor-supplier 
agreement for running-account credit under which the debtor 
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agrees to pay the creditor an amount specified in the 
agreement on specified occasions, there is a credit limit and 
charges for credit are either a fixed amount in respect of 
each transaction or calculated as a proportion of the price 
payable under a transaction financed by the credit, the APR 
being calculated on each of the assumptions set out in 
paragraph 7(b) of Part II of this Schedule respectively. 

5. - (3) In relation to agreements under which the rate or 
amount of any item included in the total charge for credit 
will or may be varied, a statement immediately following a APR 
in the following form: 

"VARIABLE" 



Restricted offers of credit to class or group of persons 

6. In the case of any credit being available only to persons 
who fall within any class or group or on terms which are 
applicable only to persons who fall within any class or group, 
a statement describing that restriction and identifying that 
class or group. 

Prescribed statements about security and foreign currency 

7. - (1) A statement that any security is or may be required, 

and where the security is or may be required, and 
where the security comprises a mortgage or charge on 
the debtor's home a statement in the following 
form: - 

"IMPORTANT - YOU RISK LOSING YOUR HOME IF YOU DON'T KEEP 
UP MORTGAGE PAYMENTS". 

7. - (2) Where the advertisement is for a mortgage or other 
loan secured on property and payments to be made by debtors 
are either to be made in a currency other than sterling or are 
to be made in sterling but the amount is to be determined by a 
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currency or unit of account other than sterling, a statement 
in the form set out below shall follow the security statement 
in 7(1) above 

"THE AMOUNT YOU OWE MAY BE INCREASED BY EXCHANGE RATE 



a:7a 



7. - (3) Where the security does not comprise a mortgage or 
charge on the debtor's home a statement of the nature of any 
security required and a statement in the following form:- 

" IMPORTANT - DO NOT BORROW UNLESS YOU CAN KEEP UP THE 
PAYMENTS". 



7. - (4) Where the advertisement is for a mortgage or other 
i,oan secured on the debtors home and the whole or part of the 
loan must be applied to the purchase of an annuity which in 
all circumstances will be sufficient to cover payments under 
the agreement during the lifetime of the borrower, a statement 

in the form set out below shall follow the security statment 
in 9(1) above : - 



"UNDER THIS SCHEME A 
THE BORROWER'S DEATH 



LOAN WILL HAVE TO BE REPAID AFTER 
IF NECESSARY BY SELLING THE 



BORROWER'S HOME." 



Insurance 

8. ft statement of any contract of insurance required, not 

nemg a contract of insurance against the risk of loss or 

damage to goods or land or any risk relating to the use of the 
goods or land. 

Credit-broker's fee 

9 * In the case of an advertisement published for the 
purposes of a business of credit brokerage carried on by any 
person, the amount of any fee payable by the debtor or an 
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associate of his to a credit-broker or a statement of the 
method of its calculation. 

Quotations 

10. A statement that individuals may obtain on request a 
quotation in writing about the terms on which the advertiser 
is prepared to do business. 

Different treatment of cash and credit purchasers 

11. A statement indicating any respect in which cash 
purchasers are treated differently from those acquiring any 
goods, land or other things, or being provided with services, 
under a transaction which is financed by credit. 

Cash price 

12. In the case of an advertisement relating to credit to be 
provided under a debtor-creditor-supplier agreement, where the 
advertisement specifies goods, services, land or other things 
having a particular cash price, the acquisition of which from 
an identified dealer may be financed by the credit, the cash 
price of such goods, services, land or other things. 

Name and address 

1 3 . The name and a postal address of the advertiser except - 

(a) in the case of advertisements in any form on the 
premises of a dealer or creditor (not being 
advertisements in writing which customers are 
intended to take away); 

(b) in the case of advertisements which include the name 
and address of a dealer; and 

(c) in the case of advertisements which include the name 
■’ and a postal address of a credit-broker. 
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SCHEDULE 1 



FULL UNSECURED 



CREDIT ADVERT IS 
PART V 



SOW 



sirs 



MINIMUM INFORMATION TO BE CONTAINED IN 
FULL UNSECURED CREDIT ADVERTISEMENTS 



Frequency, number and amount of advance payments 
1 . A statement of the frequency and number of any advance 
payments required and of the amount or minimum amount 
expressed as a sum of money or as a percentage or a statement 
indicating the manner in which the amount will be determined. 

Deposit of money in an account 

2. A statement of any requirement to place on deposit any 
sum of moneyu in any account with any person. 

Frequency, number and amount of payments to be made by debtor 

3. - (1) In the case of an advertisement relating to an 
agreement for running-account credit, a statement 

( i ) of the frequency of the payments to be made by th< 
debtor under the advertised transaction and 

(ii) of the amount of each such payment and whether i 
is a fixed or minimum amount, or 

(iii) indicating the manner in which the amount will be 
determined. 

3. - (2) In the case of other credit advertisements, a 
statement of the frequency, number and amount of payments to 
be made by the debtor under the advertised transaction. 
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3. - (3) In the case of an advertisement relating to an 
agreement under which interest on the credit to be provided is 
of a type to which sections 369 to 376 of the Income and 
Corporation Taxes Act 1988 <a) apply (which make provision for 
the deduction of income tax at the basic rate from certain 
loan interest) 

(a) a further statement indicating whether the amount 
of any repayment to be made by the debtor mentioned 
in the advertisement is calculated before or after 
the deduction of tax; and 

(b) where such an advertisement indicates the amounts of 
payments to be made by the debtor both before and 
after deduction of tax, s and in one or other such 
case not all the payments to be made by debtors 
would be equal for the purposes of sub-paragraph (2) 
above, a statement indicating the lowest and the 
highest amounts and the exact year or other period 
in respect of which each such amount is to be paid, 
unless such information is included in the statement 
required under sub-paragraph (2) above. 

3. - (4) The advertisement shall not include in relation to 
any payment to be made by the debtor under this paragraph the 
expression "weekly equivalent" or any expression to the like 
effect or any expression of any other periodical equivalent, 
unless weekly payments or the other periodical payments are 
provided for under the agreement , 

3 • - ( 5 } The amount of any payment to be made by the debtor 
under this paragraph may be expressed as a sum of money or as 
a specified proportion of a specified amount (including the 
amount outstanding from time to time). 



(a) 



1988 c . 1 . 
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4. - (1) Where the liability of the debtor to make any 
payment cannot be ascertained at the date the advertisement is 
published, a statement indicating the description of the 
payment in question and the circumstances in which the 
liability to make it will arise. 

4. - (2) Sub-paragraphs (1) and (2) above do not apply to any 
charge payable under the transaction to the creditor or any 
other person on his behalf upon failure by the debtor or a 
relative of his to do or refrain from doing anything which he 
is required to do or refrain from doing, as the case may be. 

Total amount payable by the debtor 

5. - (1) Subject to sub-paragraphs (2) and (3) below, in the 
case of an advertisement relating to credit to be provided 
under a consumer credit agreement which is repayable at 
specified intervals or in specified amounts and other than 
cases under which the sum of the payments within sub- 
paragraphs (a) to (c) below is not greater than the cash price 
referred to in paragraph 15 below, the total amount payable by 
the debtor, being the total of - 

(a) advance payments; 

(b) the amount of the total charge for credit. 

(c) other amounts payable by the debtor; and 

5. - (2) In the case of an agreement for running-account 
credit the total amount payable by the debtor under this 
paragraph shall be calculated on each of the following 
assumptions : 

(a) the debtor is provided with an amount of credit 
equal to the cash price of the goods or services 
less any advance payment required; 

(b) there are no changes in the rates of interest on the 
credit which may be provided under the agreement; 
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(c) the debtor pays the amount stated in the 
advertisement or if none is stated the fixed or 
minimum sums payable under the agreement; 

(d) all payments to be made by the debtor and of the 
total charge for credit are made on the due date 
under the agreement; and 

(e) the debtor acquires no further goods or is provided 
with no further services under the agreement. 



5. - (3) Sub-paragraph (1) above does not apply in the case 
of an advertisement relating to running-account credit to be 
provided under a consumer credit agreement where the 
advertisement does not specify goods, services, land or other 
things having a particular cash price, the acquisition of 
which may be financed by the credit. 



5. -(4). Immediately following the TAP there shall be a 
statement in the following form:- 



APR 

6. - (1) The APR in relation to any actual or prospective 
agreement, other than an agreement specified in sub-paragraph 
(2) below, or a statement indicating that the total amount 
payable by the debtor is not greater than the total cash price 
of the goods, services, land or other things, the acquisition 
of which is to be financed by credit under the agreement. 



6. - (2) The APR in relation to a debtor-creditor-supplier 
agreement for running- account credit under which the debtor 
agrees to pay the creditor an amount specified in the 
agreement on specified occasions, there is a credit limit and 
charges tor credit are either a fixed amount in respect of 
each transaction or calculated as a proportion of the price 
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payable under a transaction financed by the credit, the APR 
being calculated on each of the assumptions set out in 
paragraph 7(b) of Part II of this Schedule respectively. 

7. In relation to agreements under which the rate or amount 
of any item included in the total charge for credit will or 
may be varied, a statement immediately following the APR in 
the following form: 

"VARIABLE" . 



Restricted offers of credit to class or group of persons 

8. In the case of any credit being available only to persons 
who fall within any class or group or on terms which are 
applicable only to persons who fall within any class or group, 
a statement describing that restriction identifying that class 
or group. 

"Affordability 

9. A statement in the following form:- 

" IMPORTANT - DON'T BORROW UNLESS YOU CAN KEEP UP 
THE PAYMENTS."" 

Name and address 

10. The name and a postal address of the advertiser except - 

(a) in the case of advertisements in any form on the 
premises of a dealer or creditor (not being 
advertisements in writing which customers are 
intended to take away); 

(b) in the case of advertisements which include the name 
and address of a dealer; and 
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(c) in the case of advertisements which include the name 
and a postal address of a credit-broker. 

Different treatment of cash and credit purchasers 
1 1 * A statement indicating any respect in which cash 
purchasers are treated differently from those acguiring any 
goods , land or other things, or being provided with services, 
under a transaction which is financed by credit. 
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SCHEDULE 1 

LOW START CREDIT AGREEMENTS 
PART VI 



"low-start credit agreement” means a personal credit 
secured agreement under which the interest rate 
payable for an initial period or periods is less 
than the standard rate. 

"standard rate" means the interest rate payable at 
the time the advertisement is published on other 
credit agreements of the same creditor, where: 

(a) the total amount of the credit which has 
been advanced is in the range £30,000 to 
£50 , 000 ; and 

(b) the debtor is a person not excluded by any 
restrictions indicated in the 
advertisement; and 

(c) the debtor is not a person who is 
purchasing a residential property for the 
first time; and 

(d) the relationship between the creditor and 
the debtor is an arms length one. 

Where the creditor has more than one type of 
agreement which falls within the above criteria, at 
different rates of interest, then the standard rate 
shall be the mean of those rates. 
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Without prejudice to the foregoing provisions of Schedule 1 



1 . The following assumptions about interest rates are to be 
used for the purpose of calculating the APR and amounts 
payable by the debtor under low start credit agreements in any 
advertisement . 

(a) In the whole of the initial period(s) the 
interest payable will be: 

(i) if the advertisement quotes a rate 
payable in that period, interest 
calculated at the quoted rate; all 

' ii ) if th ® advertisement states or implies 

that the interest payable in the initial 
period is at a reduced rate or at a 
discount but does not quote a precise 
rate or identify any rate to which the 
reduction or discount applies, interest 
calculated at the standard rate less the 
quoted reduction or discount; or 

(iii) if the advertisement states or implies that 

the interest in the initial period is at a 

reduced rate and quotes a precise rate or 

identifies a rate to which the reduction or 

the discount applies, interest calculated at 

that rate less the reduction or discount as 
quoted. 

b) After expiry of the initial period the 

interest rate payable will be the standard 
rate which is being charged by the 

creditor at the time the advertisement is 
published. 
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2* It shall only be permissible to use assumptions about 
interest rates additional to or different from those set out 
above if : - 

(a) not doing so would make it impossible to calculat the 
ARP and amounts payable by the debtor or the result of 
the calcualtion would be misleading; and 

(b) any such additional or different assumptiosn are 
reasonable and are set out clearly in the advertisement. 
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SCHEDULE 2 



Regulation 3 



INFORMATION IN HIRE ACRE 

PART 1 






SITS 



MAXIMUM INFORMATION THAT MAY BE CONTAINED IN SIMPLE 
HIRE AGREEMENTS IN WHOLE OR IN PART 



Name 

1 . The name of the advertiser. 

Logo 

2. A logo of his, of his associate and of his trade 
association . 

Address 

3. A postal address of his. 

Telephone number 

4. A telephone number of his. 

Occupation 

5. An occupation of his or a statement of the general nature 
of his occupation. 

Other information 

6. Any other information other than - 

(a) information that a person is willing to enter into 
an agreement for the bailment of goods by him; or 

(b) the cash price, or other price, of any goods. 
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SCHEDULE 2 

INTERMEDIATE SECURED HIRE ADVERTISEMENTS 

PART II 

MAXIMUM INFORMATION TO BE CONTAINED IN 
INTERMEDIATE SECURED HIRE ADVERTISEMENTS 



Compulsory Information 
Deposit of money in an account 

1 . A statement of any requirement to place on deposit any 
sum of money in any account with any person. 

Restricted offers of hire facilities to class or group of 
persons 

2. In the case of any hire facilities being available only 
to persons who fall within any class or group or on terms 
which are applicable only to persons who fall within any class 
or group, a statement describing that restriction and 
identifying that class or group; 

Prescribed statements about security/or affordability 

3. - (1) A statement that any security is or may be required; 

(2) Where the security comprises or may comprise a 
mortgage or charge on the hirer's home a statement 
in the following form:- 

" IMPORTANT - YOU RISK LOSING YOUR HOME IF YOU DON'T KEEP 
UP MORTGAGE PAYMENTS.". 

(3) Where the security does not comprise a mortgage or 
charge on the hirers home, a statement in the 
following form:- 
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"IMPORTANT - DON'T ENTER INTO A HIRE AGREEMENT UNLESS YOU 
ARE SURE YOU CAN KEEP UP THE PAYMENTS.". 

Information about terms of business 

4. Either a statement that individuals may obtain on request 
a quotation in writing about the terms on which the advertiser 
is prepared to do business or a statement that individuals may 
obtain on request a document containing no less information 
than a full hire advertisement about the terms on which the 
advertiser is prepared to do business. 

Insurance 

5. A statement of any contract of insurance required, not 
being a contract of insurance against the risk of loss or 
damage to goods or any risk relating to the use of the goods . 

Credit-broker's fee 

6. In the case of an advertisement published for the 
purposes of a business of credit brokerage carried on by any 
person, the amount of any fee payable by the hirer or an 
associate of his to a credit-broker or a statement of the 
method of its calculation. 

Name and address or telephone number of advertiser 
7 * The name of the advertiser and : - 



(i) a postal address of his and/or 

(ii) a telephone number of his (or a freephone number) 
except - 



(a) in the case of advertisements in any form on the 
premises of a dealer or owner (not being 

advertisements in writing which customers are 
intended to take away); 



(b) 



in the case of advertisements which include the name 
and address of a dealer; and 
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(c) in the case of advertisements which include the name 
of a credit-broker and a postal address or telephone 
number of his (or a freephone number). 

Nature of transaction 

8. A statement indicating that the transaction advertised is 
the bailment of goods. 



Optional information 

9. Any other information , except that no information may be 
shown indicating that a person is willing to enter into an 
agreement for the bailment of goods by him other than as 
follows : - 

Logo 

(a) a logo of his, of his associate and of his trade 
association; 

Occupation 

(b) an occupation of his or a statement of the general 
nature of his occupation; 

Nature of security not affecting hirer's home 

(c) the nature of any security required where this does 
not comprise a mortgage or charge on the hirer's 
home ; 

Advance payment 

(d) a statement as to whether an advance payment is 
required and if so the amount or minimum amount of 
the payment expressed as a sum of money or as a 
percentage; 

Duration of hire 
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(e) in a case where goods are to be bailed under an 
agreement for a fixed period or a maximum or minimum 
period, a statement indicating that this is the case 
and the duration of that period; and 

Name and address or telephone number of owner 

(f) in the case of an advertisement to which paragraph 
1(c) above applies, the name of the owner and 

(i) a postal address of his and/or 
(ii) a telephone number of his (or a freephone 
number) . 
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SCHEDULE 2 

INTERMEDIATE UNSECURED HIRE ADVERTISEMENTS 

PART III 

MAXIMUM INFORMATION TO BE CONTAINED IN UNSECURED 

HIRE ADVERTISEMENTS 



Compulsory Information 

Restricted offers of hire facilities to class or group of 
persons 

1 . In the case of any hire facilities being available 
only to persons who fall within any class or group or on 
terms which are applicable only to persons who fall 
within any class or group, a statement describing that 
restriction and identifying that class or group; 

Affordability 

2. A statement in the following form : - 

"IMPORTANT - DO NOT ENTER INTO A HIRE AGREEMENT UNLESS 
YOU ARE SURE YOU CAN KEEP UP THE PAYMENTS". 

Information about terms of business 

3. Either a statement that individuals may obtain on 
request a quotation in writing about the terms on whicl 
the advertiser is prepared to do business or a statemen 
that individuals may obtain on request a document 
containing no less information than a full hire 
advertisement about the terms on which the advertiser is 
prepared to do business. 

Name and address or telephone number of advertiser 

4. The name of the advertiser and 

(i) a postal address of his and/or 
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(ii) telephone number of his (or a freephone number) 
except - 

(a) in the case of advertisements in any form on the 
premises of a dealer or owner (not being 
advertisements in writing which customers are 
intended to take away); 

(b) in the case of advertisements which include the 
name and address of a dealer; and 

(c) in the case of advertisements which include the 
name of a credit-broker and a postal address or 
telephone number of his (or a freephone number) . 

Nature of transaction 

5. A statement indicating that the transaction 
advertised is the bailment of goods. 

Optional Information 

6. Any other information, except that no information 
may be shown indicating that a person is willing to enter 
into an agreement for the bailment of goods by him other 
than as follows 

Logo 

(a) a logo of his, of his associate and of his trade 
association; 

Occupation 

(b) an occupation of his or a statement of the general 
nature of his occupation; 

Nature of security not affecting hirer's home 
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(c) the nature of any security required where this does 
not comprise a mortgage or charge on the hirer’s 
home ; 

Advance payment 

(d) a statement as to whether an advance payment is 
required and if so the amount or minimum amount of 
the payment expressed as a sum of money or as a 
percentage; 

Duration of hire 

(e) in a case where goods are to be bailed under an 
agreement for a fixed period or a maximum or minimum 
period, a statement indicating that this is the case 
and the duration of that period; and 

Name etc 

(f) in the case of an advertisement to which paragraph 
1(c) above applies, the name of the owner and 

(i) a postal address of his and/or 
(ii) a telephone number of his (or a freephone 
number) . 
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SCHEDULE 2 



FULL SECURED HIRE AD VERT IS 

PART IV 



a:i» 



TT 



MINIMUM INFORMATION TO BE CONTAINED 
IN FULL SECURED HIRE ADVERTISEMENT 



Frequency, number and amount of advance payments 

1 . A statement of the frequency and number of any advance 
payments required and of the amount of minimum amount 
expressed as a sum of money or as a percentage or a statement 
indicating the manner in which the amount will be determined. 

Deposit of money in an account 

2 . A statement of any requirement to place on deposit any 
sum of money in any account with any person. 

Frequency and amount of hire payments 

3. The frequency and amount of each hire payment stating if 
it be the case that it is a minimum amount and, in the case 
where the amount of any hire payment will or may be varied, a 
statement indicating that the amount will or may be varied and 
the circumstances in which it would happen: 

Provided that the advertisement shall not include in 
relation to any hire payment the expression "weekly 
equivalent" or any expression to the like effect or any 
expression of any other periodical equivalent unless 
weekly payments or the other periodical payments are 
provided for under the hire agreement. 

Other payments and charges 

4. - (1) Subject to sub-paragraphs (2) and (3) below, a 
statement indicating the description and amount of any 
payments and charge other than advance payments and hire 
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payments which may be payable under the transaction 
advertised. 

(2) Where the liability of the hiror 

y cne nirer to make any payment 

cannot be ascertained at the date the advertisement is 
published, a statement indicating the description of the 
payment in question and the circumstances in which the 
liability to make it will arise. 

(3) Sub-paragraphs (1) and (2) above do not apply to any 
charge payable under the transaction to the owner or any other 
person on his behalf upon failure by the hirer or a relative 
of his to do or to refrain from doing anything which he is 
required to do or to refrain from doing, as the case may be. 

Variable payments and charges 

5. Where any payment or charge referred to in paragraph 12 

or 1 3 above may be varied under the hire agreement except to 

take account only of a change in value added tax (including a 

change or from no tax being charged), a statement indicating 
that this is the case. 



Restricted offers of hire facilities to class or group of 
persons 

0 . In the case of any hire facilities being available only 
^ Persons who fall within any class or group or on terms 

" 1C 3re aPPliCable only to Persons who fall within any class 
or group, a statement describing that restriction and 
identifying that class or group. 

Prescribed Statements about Security/or Affordability 

7 ' ' HI A statem ent that any security is or may be required; 
here the security comprises or may comprise a 

mortgage or charge on the hirer's home a statement 
in the following form : - 
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"IMPORTANT - YOU RISK LOSING YOUR HOME IF YOU DON'T KEEP 
UP MORTGAGE PAYMENTS.". 



(3) Where the security does not comprise a mortgage or 
charge on the hirers home a statement of the nature 
of any security required and a statement in the 
following formt- 



" IMPORTANT - DO NOT ENTER INTO A HIRE AGRE 
YOU ARE SURE YOU CAN KEEP UP THE PAYMENTS". 






TT UNLESS 



Insurance 

8. A statement of any contract of insurance required, not 
being a contract of insurance against the risk of loss or 
damage to the goods or any risk relating to the use of the 
goods . 

Credit-broker's fee 

9 . In the case of an advertisement published for the 
purposes of a business of credit brokerage carried on by any 
person, the amount of any fee payable by the hirer or an 
associate of his to a credit-broker or a statement of the 
method of its calculation. 

Quotation 

10. A statement that individuals may obtain on request a 
quotation in writing about the terms on which the advertiser 
is prepared to do business. 

Name and address or telephone number of advertiser 
1 1 . The name and a postal address of the advertiser except - 

(a) in the case of advertisements in any form on the 
premises of a dealer or owner (not being 
advertisements in writing which customers are 
intended to take away); 
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(b) in the case of advertisements which include the name 
and address of a dealer; and 

(c) m the case of advertisements which include the name 
and a postal address of a credit-broker. 



Nature of transaction 

lx. A statement indicating that the transaction advertised is 
the bailment of goods. 

Duration of hire 

13. in a case where goods are to be bailed under an agreement 

for a fixed period or a maximum or minimum period, a statement 

indicating that this is the case and the duration of that 
period. 
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SCHEDULE 2 

FULL UNSECURED HIRE ADVERTISEMENT 

PART V 

MAXIMUM INFORMATION TO BE CONTAINED IN FULL UNSECURED 

HIRE ADVERTISEMENTS 



Frequency, number and amount of advance payments 
1 . A statement of the frequency and number of any advance 
payments required and of the amount of minimum amount 
expressed as a sum of money or as a percentage or a statement 
indicating the manner in which the amount will be determined. 

Deposit of money in an account 

2. A statement of any requirement to place on deposit any 
sum of money in any account with any person. 

Frequency and amount of hire payments 

3. The frequency and amount of each hire payment stating if 
it be the case that it is a minimum amount and, in the case 
where the amount of any hire payment will or may be varied, a 
statement indicating that the amount will or may be varied an 
the circumstances in which it would happen: 

Provided that the advertisement shall not include in 
relation to any hire payment the expression "weekly 
equivalent" or any expression to the like effect or any 
expression of any other periodical equivalent unless 
weekly payments or the other periodical payments are 
provided for under the hire agreement. 

Other payments and charges 

4. - (1) Subject to sub-paragraphs (2) and (3) below, a 

statement indicating the description and amount of any 
payments and charge other than advance payments and hire 
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payments which may be payable under the transaction 
advertised . 



(2) Where the liability of the hirer to make any payment 
cannot be ascertained at the date the advertisement is 
published, a statement indicating the description of the 
payment in question and the circumstances in which the 
liability to make it will arise. 



(3) Sub-paragraphs (1) and (2) above do not apply to any 
charge payable under the transaction to the owner or any other 
person on his behalf upon failure by the hirer or a relative 
of his to do or to refrain from doing anything which he is 
required to do or to refrain from doing, as the case may be. 

Restricted offers of hire facilities to class or group of 
persons 

5- in the case of any hire facilities being available only 
to persons who fall within any class or group or on terms 
which are applicable only to persons who fall within any class 

or group, a statement describing that restriction and 
identifying that class or group. 



Name and address 

6- The name and a postal address of the advertiser except 



(a) in the case of advertisements in any form on the 
premises of a dealer or owner (not being 

advertisements in writing which customers are 
intended to take away); 



(b) 



in the case of advertisements which include the 
ana address of a dealer; and 



name 



( c ) 



in the 
and a 



case of advertisements which include the 
postal address of a credit-broker. 



name 
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Nature of transaction 

7 . A statement indicating that the transaction advertised is 
the bailment of goods. 

Duration of hire 

8. In a case where goods are to be bailed under an agreement 
for a fixed period or a maximum or minimum period, a statement 
indicating that this is the case and the duration of that 
period. 



CCADSC2 . SCI 



Printed image digitised by the University of Southampton Library Digitisation Unit 



SCHEDULE 3 



Regulation 1(2) 

PROVISIONS RELATING TO DISCLOSURE OF THE TOTAL CHARGE 

FOR CREDIT AND THE APR 

Use of representative information in calculation of the total 
charge for credit and the APR 

1 . Where, in the case of an advertisement relating to credit 
to be provided under a consumer credit agreement - 

(a) the amount of any charge required to be included in 
the total charge for credit in respect of any 
transaction within a particular class of 
transactions is not ascertainable at the date when 
the advertisement is published or differs from the 
amount which applies in relation to another 
transaction within the same class; or 

(b) any other fact required for such calculation is not 
ascertainable at that date or is different from a 
comparable fact in relation to another transaction 
within the same class. 

there shall be included in the total charge for credit an 
amount in respect of that charge which, having regard to the 
amounts and facts which apply to other transactions within the 
same class, is representative of the charges which the 
advertiser might reasonably expect at the date the 
advertisement is published would apply in relation to 
transactions of the class in question, being transactions 
which he might then reasonably contemplate he would enter into 
on or after that date. 
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(2) If this paragraph is applied in relation to the 
amount of any charge or to any other fact - 

(a) a sum in the determination of which any such amount 
or fact is employed shall not be taken to be the 
amount of the total charge for credit; and 

(b) a rate of charge in the determination of which any 
such amount or fact is employed shall not be 
expressed to be the APR. 

unless the advertisement either - 

(i) identifies any such amount or fact and quantifies 
so far as practicable any such amount; or 

(ii) contains an indication that representative amounts 
have been included in calculating the total charge 
for credit. 

(3) For the purposes of this paragraph, a class of 
transactions means a class determined by reference to the 
subject-matter of the transactions or to the time at which, 
the circumstances in which or the persons with whom they are 
made . 

Permissible tolerances in disclosure of the APR 

2. For the purposes of these Regulations, it shall be 
sufficient compliance with the requirement to show the APR if 
there is included in the advertisement - 

(a) a rate which exceeds the APR by not more than one; 
or 

(b) a rate which falls short of the APR by not more than 
0.1; or 
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(c) in a case to which any of paragraphs 3 to 6 below 
applies, a rate determined in accordance with the 
paragraph or such of them as apply to that case. 

Tolerance where repayments are nearly equal 

3 . In the case of an agreement under which all repayments 
but one are equal and that one repayment does not differ from 
any other repayment by more whole pence than there are 
repayments of credit, there may be included in an 
advertisement relating to the agreement a rate found under any 
of regulations 7, 9 and 10 of the Total Charge for Credit 
Regulations as if that one repayment were equal to the other 
repayments to be made under the agreement. 

Tolerance where interval between relevant date and first 
repayment is greater than interval between repayments 

4 . In the case of an agreement under which - 

(a) three or more repayments are to be made at equal 
intervals; and 

(b) the interval between the relevant date and the first 
repayment is greater than the interval between the 
repayments . 

there may be included in an advertisement relating to the 
agreement a rate found under any of regulations 7, 9 and 10 of 
the Total Charge for Credit Regulations as if the interval 
between the relevant date and the first repayment were 
shortened so as to be equal to the interval between 
repayments; and in this paragraph "relevant date" means, in a 
case where a date is specified in or determinable under the 
agreement at the date of its making as that on which the 
debtor is entitled to require provision of anything the 
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subject of the agreement, the earliest such date and, in any 
other case, the date of the making of the agreement. 

Tolerance where Consumer credit tables do not exactly apply 

5. - (1) In a case where, in relation to any agreement the 
charge per pound lent, the flat rate or the period rate of 
charge, as the case may be, is not exactly represented by an 
entry in a table contained in the Consumer credit tables, 
there may be included in an advertisement relating to the 
agreement a rate found by applying the next greater entry 
appearing in those tables for the purposes of calculating that 
rate . 



(2) In sub-paragraph (1) above "charge per pound lent", 
"flat rate" and "period rate of charge" have the meanings 
assigned to them by the relevant Introduction or Instructions 
contained in the Consumer credit tables. 

Tolerance where period rate of charge is charged 

6. In the case of an agreement to which regulation 7(1) of 
the Total Charge for Credit Regulations (agreements under 
which a period rate of charge is charged) applies, there may 
be included in an advertisement relating to the agreement a 
rate, being the APR determined as if no account were taken of 
any amount by which the total amount of the charges included 
in the total charge for credit in relation to each period is 
varied so as to bring that amount to the nearest whole penny, 
one half-penny being for this purpose expressed to the next 
higher whole penny. 
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EXPLANATORY NOTE 

(This note is not part of the Regulations) 

These Regulations consolidate with amendments the Consumer 
Credit (Advertisements) Regulations 1989. The Regulations 
govern advertisements by persons carrying on consumer credit 
businesses, consumer hire businesses and businesses in the 
course of which credit secured on land is provided to 
individuals. They also apply to advertisements published by 
credit-brokers . 

Schedule 1 Parts II and III prescribes the form and content of 
different categories of advertisements and Part IV and V and 
VI contains special provisions for credit advertisements. The 
Regulations contain provisions with a view to ensuring that an 
advertisement conveys a fair and reasonably comprehensive 
indication of the nature of the credit or hire facilities 

offered by the advertiser and of their true cost to persons 
using them. 

A number of detailed provisions in the 1989 Regulations have 
been omitted and the Regulations have been simplified. 

The "Consumer credit tables" (Parts 1 to 15) referred to in 
regulation 1(2) and Schedule 3 may be obtained from Her 
Majesty's Stationery Office or through booksellers. 
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ANNEX B 



STATUTORY INSTRUMENTS 



1992 No. 

CONSUMER CREDIT 

The Consumer Credit (Agreements) Regulations 1992 



Made 1992 

Laid before Parliament 1992 

Coming into Force . . 1992 



Arrangement of Regulations 



Regulations 

1 . Citation, commencement and interpretation. 

2. Form and content of regulated consumer credit 
agreements . 

3 . Form and content of regulated consumer hire 
agreements . 

4. Pawn-receipts. 

5. Intertia selling. 

6. Statutory Forms. 

7. Signing of agreement. 

8. Modifying agreements which are, or are treated as, 
regulated agreements . 

9. Application of Regulations. 
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SCHEDULES : 



Schedule 1 - 

Schedule 2 - 
Part I 

Part II 
Schedule 3 - 
Schedule 4 - 

Schedule 5 - 
Schedule 6 - 

Schedule 7 - 
Schedule 8 - 
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Information to be contained in documents 
embodying regulated consumer credit agreements 
other than modifying agreements. 



Forms of statement of protection and remedies 
available under the Consumer Credit Act 1974 to 
debtors under regulated consumer credit 
agreements . 

Notice to be contained in documents embodying a 
combined consumer credit agreement and pawn- 
receipt . 

Information to be contained in documents 
embodying regulated consumer hire agreements 
other than modifying agreement. 

Forms of statement of protection and remedies 
available under the Consumer Credit Act 1974 to 
hirers under regulated consumer hire 
agreements . 

Forms of signature box. 

Prescribed terms for the purposes of sections 
61(1) (a) and 127(3) of the Consumer Credit Act 
1974. 

Provisions relating to disclosure of the APR 
Regulated modifying agreements. 
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The Secretary of State, in exercise of the powers conferred on 
him by sections 60, 61 ( 1 ) (a) , 105(9), 114(1), 127(3), 182(2) 
and 189(1) of the Consumer Credit Act 1974(a) and of all other 
powers enabling him in that behalf, hereby makes the following 
Regulations : - 



Citation, commencement and interpretation 
1 - (1) These Regulations may be cited as the Consumer 

Credit (Agreements) Regulations 1992 and shall come into 
operation on [ ] . 

(2) In these Regulations, unless the context otherwise 
requires - 



"the Act" means the Consumer Credit Act 1974; 

advance payment" includes any deposit and in relation to 
a regulated consumer credit agreement includes also any 
part-exchange allowance in respect of any goods agreed in 
antecedent negotiations to be taken by the creditor in 
part-exchange but does not include a repayment of credit 
or any insurance premium or any amount entering into the 
total charge for credit; 



the APR" means the annual percentage rate of charge for 
credit determined in accordance with the Total Charge for 
Credit Regulations and Schedule 7 to these Regulations 
and, in the case of modifying agreements, Regulation 7 
of, and Part I of Schedule 8 to, these Regulations; 

"cancellable agreement" includes an agreement which is a 
modifying agreement treated under section 82(5) of the 
Act as a cancellable agreement; 
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cash price 1 in relation to any goods, services, land or 
other things means the price or charge at which the 
goods, services, land or other things may be purchased 
by, or supplied to, the debtor for cash; 

contract of insurance 1 has the same meaning as it has in 
the Insurance Companies Act 1982; (a) 

"earlier credit agreement" means an earlier agreement for 
the provision of credit; 

"earlier hire agreement" means an earlier agreement for 
the bailment or the hiring of goods; 

"guarantee of goods" means anything in writing which 
contains or purports to contain some promise or assurance 
(however worded or presented) that defects in goods will 
be made good by complete or partial replacement, or by 
repair, monetary compensation or otherwise; 

"hire payment" means any payment to be made by the hirer 
in relation to any period in consideration of the 
bailment or hiring to him of goods under a regulated 
consumer hire agreement; 

"lettering" includes figures and symbols; 

"modified agreement" means an earlier agreement as varied 
or supplemented by a modifying agreement, which is 
treated as - 

(a) revoking the earlier agreement, and 



(a) 1982 c . 50 . 
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(b) containing provisions reproducing the combined 
effect of the two agreements; 

H the relevant date" shall be determined in accordance 
with the Total Charge for Credit Regulations and, in the 
case of modifying agreements, Regulation 7 of, and Part I 
of Schedule 8 to, these Regulations; and 

"total charge for credit" shall be determined in 
accordance with the Total Charge for Credit regulations 
and, in the case of modifying agreements, Regulation 7 
of, and Part I Schedule 8, to these Regulations; and 

Lne Total Charge for Credit Regulations" means the 

Consumer Credit (Total Charge for Credit) Regulations 
1980(a). 

(3) In these Regulations, any reference to a repayment 
is a reference to - 

la) a repayment of the whole or any part of the credit; 
(b) a payment of the whole or any part of the total 
charge for credit; or 

1 C; a combination of such repayments and payments. 

The Consumer Credit (Agreements) Regulations 1983(b) are 
hereby revoked. 

Form and content of regulated consumer credit agreements 

2 “ <1! Sub i ect to paragraphs (2) and (8) below, documents 

embodying regulated consumer credit agreements (other than 

modifying agreements) shall contain the information set out in 
Coiumn 2 of Schedule 1 to these Regulations in so far as it 
relates to the type of agreement referred to in Column 1 . 

(a) S.I. 1980/51 . ~~ 

(b) S.I. 1983/1553. 
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(2) Where any information about financial and related 
particulars set out in paragraphs 9 to 1 1 of Schedule 1 to 
these Regulations cannot be exactly ascertained by the 
creditor, estimated information based on such assumptions as 
the creditor may reasonably make in all the circumstances of 
the case and an indication of the assumptions made shall be 
included in documents embodying regulated consumer credit 
agreements . 

(3) Subject to paragraph 8 below, documents embodying 
regulated consumer credit agreements, other than agreements of 
the description specified in the Schedule to the Consumer 
Credit (Notice of Cancellation Rights) (Exemption) Regulations 
1983(a) in relation to which there are no charges forming part 
of the total charge for credit, shall contain statements of 
the protection and remedies available to debtors under the 
Act, in the Form numbered in Column 1 of Part I of Schedule 2 
to tnese Regulations and set out in Column 3, in so far as 
they relate to the type of agreement referred to in Column 2 , 

(4) Subject to paragraph (5) below, the information 
about financial and related particulars set out in paragraphs 
3 to 19 of Schedule 1 to these Regulations, and also the 
statements of the protection and remedies available to debtors 
under the Act specified in Forms 5 to 1 0 of Part I of Schedule 
2, shall be shown together as a whole in documents embodying 
regulated consumer credit agreements and not interspersed with 
other information apart from subtotals of total amounts and 
cross-references to terms of the agreement: 



Provided that the said statements specified in Forms 5 to 1 0 
of Part I of Schedule 2 need not be shown together as a whole 
with the said information about financial and related 



(a) S.I. 1983/1558. 
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particular, if a reference to those statements is shown 
together with the said information about financial and related 
particulars . 

(5) In the case of documents embodying restricted-use 
debtor-creditor-supplier agreements for fixed-sum credit to 
finance a transaction comprising the acquisition of goods, 
services, land or other things specified in the agreement or 
identified and agreed on at the time the agreement is made and 
relating to more than one description of goods, services, land 
or other things, the cash prices, and the total cash price, 
referred to in paragraph 4 of Schedule 1 to these Regulations 
may be shown in a schedule to such document together with each 
description of the goods, services, land or other things, 
provided that the total cash price and a reference to the 
schedule to such document are shown together with the 
remaining financial and related particulars specified in 
paragraphs 5 to 1 9 of Schedule 1 . 

(6) The APR referred to in paragraphs 15 to 17 of 
Schedule 1 to these Regulations shall in documents embodying 
regulated consumer credit agreements other than agreements of 
the description specified in the Schedule to the Consumer 
Credit (Notice of Cancellation Rights) (Exemption) Regulations 
1983) in relation to which there are no charges forming part 
of the total charge for credit 

(a) be denoted as "APR" or 'annual percentage rate" or 

annual percentage rate of the total charge for 
credit"; and 

(b) be afforded no less prominence than any of the other 
financial and related particulars referred to in 
paragraphs 3 to 1 9 of Schedule 1 and the statements 
specified in Forms 5 to 1 0 of Part I of Schedule 2. 
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(7) Subject to paragraph 8 below documents embodying 
regulated consumer credit agreements, other than agreements of 
the description specified in the Schedule to the Consumer 
Credit (Notice of Cancellation Rights) (Exemption) Regulations 
1983, in relation to which there are no charges forming part 
of the total charge for credit shall contain a signature box 
in the Form numbered in Column 1 of Part I of Schedule 5 to 
these Regulations and set out in Column 3 in so far as it 
relates to the type of agreement referred to in Column 2 and 
shall, if the agreement is one to which section 58(1) of the 
Act applies, is a cancellable agreement or is an agreement 
under which a person takes any article in pawn and under which 
the pawn-receipt is not separate from the document embodying 
the agreement, contain a separate box immediately above, below 
or adjacent to the signature box in which shall be included 
the appropriate statements specified in Forms 1 to 4 of Part 
I, and in Part II, of Schedule 2. 

(8) Documents embodying a debtor-creditor-supplier 
agreement falling within section 12(a) of the Act or a debtor- 
creditor agreement (in this paragraph in either case referred 
to as "the principal agreement") and also embodying, or 
containing the option of, a debtor-creditor-supplier agreement 
falling within section 12(b) of the Act (in this paragraph 
referred to as "the subsidiary agreement") where the 
subsidiary agreement is to finance a premium under either or 
both of - 

(a) a contract of insurance to provide a sum payable in 

the event of one or more of the following - 

(i) accident; 

(ii) sickness; 

(iii) unemployment; 

•* (iv) death only 
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of a debtor before the credit under the principal 
agreement and the subsidiary agreement has been 
repaid/ where the sum payable does not exceed the 
amount sufficient to defray the sums payable to the 
creditor in respect of that credit and of the total 
charge for credit and where the policy monies 
payable under the contract of insurance are to be 
used for a repayment under the principal agreement 
and the subsidiary agreement; 

(b) any other contract in so far as it relates to a 
guarantee of goods , 

may contain instead of the headings, statements of the 

protection and remedies available to debtors under the 

Act and signature boxes that would otherwise apply - 

(aa) a heading and signature box in so far as they relate 
to the principal agreement; 

(bb) a statement in Form 12 of Part I of Schedule 2 to 
these Regulations; and 

(cc) other statements other than in Form 14 of Part I of 
Schedule 2) of the protection and remedies available 
to debtors under the Act in so far as they relate to 
the principal agreement."; 

(9) Documents embodying regulated consumer credit 
agreements shall embody any security provided in relation to 
the regulated agreement by the debtor. 

(10) Documents embodying regulated consumer credit 
agreements shall not include in relation to any payment the 
expression "weekly equivalent" (or any expression to the like 
effect) or any expression of any other periodical equivalent, 
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unless weekly payments or the other periodical payments are 
provided for under the agreement. 



Form and content of regulated consumer hire agreements 

3 - (1) Subject to paragraph (2) below, documents embodying 

regulated consumer hire agreements (other than modifying 
agreements) shall contain the information set out in Column 2 
of Schedule 3 to these Regulations in so far as it relates to 
the type of agreement referred to in Column 1 . 

(2) Where any information about financial and related 
particulars set out in paragraphs 5 and 6 of Schedule 3 to 
these Regulations cannot be exactly ascertained by the owner, 
estimated information based on such assumptions as the owner 
may reasonably make in all the circumstances of the case and 
an indication of the assumptions made shall be included in 
documents embodying regulated consumer hire agreements. 

( 3 ) Documents embodying regulated consumer hire 
agreements shall contain statements of the protection and 
remedies available to hirers under the Act, in the Form 
numbered in Column 1 of Schedule 4 to these Regulations and 
set out in Column 3, in so far as they relate to the type of 
agreement referred to in Column 2 . 

(4) Subject to paragraph (5) below, the information 
about financial and related particulars set out in paragraphs 
3 to 8 of Schedule 3 to these Regulations shall be shown 
together as a whole in documents embodying regulated consumer 
hire agreements and not interspersed with other information 
apart from subtotals of total amounts and cross-references to 
terms of the agreement. 

(5) In the case of documents embodying consumer hire 
agreements relating to more than one description of goods to 



CCADSC2 . SCI 



10 



Printed image digitised by the University of Southampton Library Digitisation Unit 



be bailed or hired under the agreement, the list or other 
description of the goods referred to in paragraph 3 of 
Schedule 3 to these Regulations may be shown in a schedule to 
such document, provided that a reference to the schedule to 
such document is shown together with the remaining financial 
and related particulars specified in paragraphs 4 to 8 of 

Schedule 3 . 

(6) Documents embodying regulated consumer hire 
agreements shall contain a signature box in the Form numbered 
in Column 1 of Part II of Schedule 5 to these Regulations and 
set out in Column 3, in so far as it relates to the type of 
agreement referred to in Column 2 and shall, if the agreement 
is one to which section 58(1) of the Act applies or is a 
cancellable agreement, contain a separate box immediately 
above, below or adjacent to the signature box in which shall 
be included the appropriate statements specified in Forms 1 to 
3 of Schedule 4, 

(7) Documents embodying regulated consumer hire 
agreements shall embody any security provided in relation to 
the regulated agreement by the hirer . 

(8) The agreement shall not include in relation to any 
hire payment the expression H weekly eguivalent (or any 
expression to the like effect) or any expression of any other 
periodical equivalent, unless weekly payments or the other 
periodical payments are provided for under the hire agreement. 

Pawn receipts 

4 Where a pawn-receipt is given under section 114(1) of the 
Act, by a person who takes any article in pawn under a 
regulated consumer credit agreement or a modifying agreement 
varying or supplementing an earlier credit agreement which is, 
or is treated under section 82(3) of the Act as, a regulated 
agreement, and where the pawn-receipt is not separate from any 
document embodying such an agreement, it shall 
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(a) contain the information set out in paragraphs 1, 2 
and 20 of Schedule 1 to these Regulations, or, in 
the case of a modifying agreement varying or 
supplementing an earlier credit agreement, in 
paragraphs 1, 2 and 20 of Part I of Schedule 8; and 

(b) contain a notice in the Form numbered 16 in Column 1 
of Part II of Schedule 2 to these Regulations and 
set out in Column 3 . 

Inertia selling 

5 If there is a provision in a credit agreement which makes 
the debtor liable to pay for a service, the agreement must 
contain an immediate proximity to that provision a statement 
that if the debtor agrees to take the service he should 
express his agreement in a way indicated on the agreement form 
being one of the ways described below: - 

(i) by signing or initialling the form in a box 
immediately next to the statement - not being the 
signature box for the whole agreement; 

(ii) by ticking a box immediately next to the statement 
- not being the signature box for the whole 
agreement; 

( iii ) by deleting a statement that the debtor agrees to 
accept the service. 

The above does not apply to a service which the debtor is 
required to take as a condition of the credit being made 
available . 

Statutory Forms 

6 - (1) The wording of any Form specified in Schedules 2, 4 

and 5 to these Regulations shall be reproduced at the top of 
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documents embodying regulated agreements without any 
alteration or addition, except that - 

(a) the words "the creditor" or "the owner" may be 
replaced by the name of the creditor or owner, by 
the expression by which the creditor or owner is 
referred to in the agreement or by an appropriate 
pronoun, and any consequential changes to pronouns 
and verbs or other consequential grammatical changes 
may be made ; 

(b) the word "DEBTOR" may be replaced by "BORROWER" or 
"CUSTOMER" and the word "Debtor (s)" may be replaced 
by "Borrower ( s ) " or "Customer ( s )" ; and 

(c) where the plural is not required the creditor may 
delete the (s) in relation to signature, debtor, 
borrower and customer. 

(d) every Form shall be completed in accordance with any 
footnote . 

(2) Any such footnote shall not be treated as part of 
any Form specified in the said Schedules and may be reproduced 
in addition to any such Form. 

(3) Where any such footnote requires any words to be 
omitted, those words shall be omitted or deleted. 

{4) Where words are shown in capital letters in any Form 
specified in Schedule 2, 4 or 5 to these Regulations and are 
reproduced in documents embodying regulated agreements, they 
shall be afforded more prominence (whether by capital letters, 
underlining, large or bold print or otherwise) than any other 
lettering, in that Form except lettering inserted in accordance 
with paragraph (1)(c) above and no less prominence than that 
given to any other information in the document apart from the 
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heading to the document, trade names, names of parties to the 
agreement or lettering in the document inserted in 
handwriting. 

Signing of agreement 

7 - (1) The terms specified in Column 2 of Schedule 6 to 
these Regulations in relation to the type of regulated 
agreement referred to in Column 1 (and no other terms) are 
hereby prescribed for the purposes of section 61(1) (a) of the 
Act (the terms which must be contained in a document if a 
regulated agreement is not to be improperly executed) and of 
section 127(3) (the terms which must be contained in a 
document before any enforcement order can be made under 
section 65(1), if section 61(1) (a) was not complied with). 

( 2 ) The lettering of the terms of the agreement included 
in the document referred to in section 6(1) (a) of the Act, 
containing all the prescribed terms of the regulated 
agreement, and of the information contained in that document 
for the purpose of conforming to these Regulations shall, 
apart from any signature, be easily legible and of a colour 
which is readily distinguishable from the colour of the paper. 

(3) The signature of the said document shall be made in 
the following manner - 

(a) by the debtor or hirer, or by or on behalf of the 
debtor or hirer in the case of a partnership or an 
unincorporated body of persons, in the space in the 
document indicated for the purpose, and, subject to 
subparagraph (c) below, the date of the signature 
shall be inserted in the space in the document 
indicated for the purpose; 

(b) by the creditor or owner, or by a person on his 
behalf, outside any signature box in which the 
debtor or hirer may sign and, subject to sub- 
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paragraph (c) below, the date of the signature shall 
be inserted outside any such signature box; 



(c) in the case of a regulated agreement which is not a 
cancellable agreement, the date on which the 
unexecuted agreement becomes an executed agreement 
may be inserted in the document and in such a case 
any other date specified in paragraphs (a) and (b) 
above need not be inserted; and 

(d) nothing in this Regulation shall prohibit the 
inclusion in the said document, near to any such 
signature, of the signature by any witness outside 
any signature box in which the debtor or hirer may 

sign . 

(4) In Scotland any provision in paragraph (3) above 
requiring the said document to be signed shall be complied 
with by a body corporate if the document is properly executed 
in accordance with the law of Scotland. 



Modifying agreements which are, or are treated as, regulated 
agreements 

8 - ( 1 ) The provisions of these Regulations shall apply to 

modifying agreements which vary or supplement earlier credit 
agreements or earlier hire agreements and which are, or are 
treated under section 82(3) of the Act as, regulated 
agreements, subject as hereinafter mentioned. 

(2) Subject to paragraphs (3) and (12) below, documents 
embodying modifying agreements varying or supplementing 
earlier credit agreements shall contain the information set 
out in Column 2 of Part I of Schedule 8 to these Regulations 
in so far as it relates to the type of modifying agreement 
referred to in Column 1 . 
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(3) Where any information about financial and related 
particulars set out in paragraphs 8 to 1 0 of Part of Schedule 
8 to these Regulations cannot be exactly ascertained by the 
creditor , estimated information based on such assumptions as 
the creditor may reasonably make in all the circumstances of 
the case and an indication of the assumptions made shall be 
included in documents embodying modifying agreements varying 
or supplementing earlier credit agreements. 

(4) Subject to paragraph (5) below, the information 
about financial and related particulars set out in paragraphs 
3 to 19 of Part I of Schedule 8 to these Regulations shall be 
shown together as a whole in document embodying modifying 
agreements varying or supplementing earlier credit agreements 
in relation to the credit to be provided under the modified 
agreement and not interspersed with other information apart 
from subtotals of total amounts and cross-references to terms 
of the modifying agreement. 

(5) In the case of documents embodying modifying 
agreements varying or supplementing earlier restricted-use 
debtor-creditor-supplier agreements for fixed-sum credit which 
were to finance a transaction comprising the acquisition of 
goods, services, land or other things specified in the earlier 
agreement or identified and agreed on at the time the earlier 
agreement was made and relating to more than one description 
of goods, services, land or other things, the cash prices, and 
the total cash price, referred to in paragraph 3 of Part I of 
Schedule 8 to these Regulations may be shown in a schedule to 
such document together with each description of the goods, 
services, land or other things, provided that the total cash 
price and a reference to the schedule to such document are 
shown together with the remaining financial and related 
particulars specified in paragraphs 4 to 19 of Part I of 
Schedule 8. 
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(6) The APR referred to in paragraphs 14 to 17 of Part I 
of Schedule 8 to these Regulations shall in documents 
embodying modifying agreements varying or supplementing 
earlier credit agreements - 

(a) be denoted as "APR" or "annual percentage rate" or 
"annual percentage rate of the total charge for 
credit"; and 

(b) be afforded no less prominence than any of the other 
financial and related particulars referred to in 
paragraphs 3 to 1 9 of Part I of Schedule 8 and the 
statements specified in Forms 5 to 1 0 of Part I of 
Schedule 2 . 

(7) For the purpose of Part I of Schedule 8 to these 
Regulations, in calculating - 

(a) the amount of repayments or of any capital 
outstanding under an earlier agreement; 

(b) the total charge for credit (or any items included 
in it) in relation to the credit to be provided 
under the modified agreement; or 

(c) the APR in relation to the modified agreement, 

the relevant date shall be determined by reference to the date 
of the modifying agreement . 

(8) For the purposes of Part I of Schedule 8 to these 
Regulations, the total cash price under the modified agreement 
shall be taken to be the total of - 

(a) the total amount of the capital outstanding under 
the earlier agreement on the relevant date within 
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the meaning of paragraph 5 of Part I of Schedule 8; 
and 

(b) the cash price in relation to each list or other 

description of any additional goods, services, land 
or other things the acquisition of which is to be 
financed by credit under the modifying agreement. 

(9) Subject to paragraphs (10, (12) and (15) below, 
documents embodying modifying agreements varying or 
supplementing earlier hire agreements shall contain the 
information set out in Column 2 of Part II of Schedule 8 to 
these Regulations in so far as it relates to the type of 
modifying agreement referred to in Column 1 . 

(10) Where any information about financial and related 
particulars set out in paragraphs 5 and 6 of Part II of 
Schedule 8 to these Regulations cannot be exactly ascertained 
by the owner, estimated information based on such assumptions 
as the owner may reasonably make in all the circumstance of 
the case and an indication of the assumptions made shall be 
included in documents embodying modifying agreements varying 
or supplementing earlier hire agreements. 

(11) The information about financial and related 
particulars set out in paragraphs 3 to 8 of Part II of 
Schedule 8 to these Regulations shall be shown together as a 
whole in documents embodying modifying agreements varying or 
supplementing earlier hire agreements in relation to the goods 
to be bailed or hired under the modified agreement and not 
interspersed with other information apart from subtotals of 
total amounts and cross-references to terms of the modifying 
agreement . 

( 1 2 ) i. Where any information about financial and related 
particulars set out in paragraphs 3 to 1 9 of Schedule 1 to 
these Regulations and paragraphs 3 to 8 of Schedule 3 is 
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contained in any document embodying an earlier agreement, 
nothing in the preceding provision of this Regulation shall 
require the information to be contained in any document 
embodying a modifying agreement varying or supplementing an 
earlier agreement except as mentioned in Schedule 8 if the 
information is not varied or supplemented by the modifying 
agreement and the document contains a statement to this 
effect . 

(13) Documents embodying modifying agreements shall 
identify clearly the terms and financial and related 
particulars of earlier agreements varied or supplemented by 
modifying agreements. 

(14) In the application of Regulation 6(1) above and 
Schedule 6 to these Regulations to modifying agreements, which 
are, or are treated under section 82(3) of the Act as, 
regulated agreements - 

(a) for any reference to the type of agreement referred 
to in Column 1 of Schedule 6 there shall be 
substituted a reference to modifying agreements 
which vary or supplement the type of agreement 
referred to in Column 1 of Schedule 6; 

(b) any reference in Column 2 of Schedule 6 to an 
agreement, or a term, shall be a reference to a 
modified agreement, or a term of a modified 
agreement, as the case may be; and 

(c) any term referred to in Column 2 of Schedule 6 in 
relation to the type of modifying agreement referred 
to in sub-paragraph (a) above shall not be a 
prescribed term for the purposes of sections 

61(1) (a) and 127(3) of the Act, if the term was a 
term of the earlier agreement and has not been 
varied or supplemented by the modifying agreement. 
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{15} Where a modifying agreement varies or supplements an 
earlier hire agreement and the modified agreement is, or is 
treated as, a restricted-use debtor-creditor-supplier 
agreement, the provision of this Regulation shall apply to any 
document embodying the modifying agreement as though it varied 
or supplemented an earlier restricted-use debtor-creditor- 
supplier agreement, except that its heading shall be 
"Agreement modifying a Hire Agreement and regulated by the 
Consumer Credit Act 1974". 

Application of Regulations 

9 - (1) Subject to paragraph (2) and (3) below, Regulations 

I to 3 and 5 to 7 shall apply to regulated agreements, and 
modifying agreements treated under section 82(3) of the Act as 
regulated agreements, made on or after the date on which these 
Regulations come into force. 

(2) In the case of a modifying agreement of a type 
specified in paragraphs 3 to 1 9 of Part I and 3 to 8 of Part 

II of Schedule 8 to these Regulations made on or after the 
date on which these Regulations come into force which varies 
or supplements an earlier credit agreement or an earlier hire 
agreement made before that date, nothing in these Regulations 
shall require the information about financial and related 
particulars specified in those paragraphs to be contained in 
any document embodying the modifying agreement if no term of 
the earlier agreement relating to such financial and related 
particulars has been varied or supplemented by the modifying 
agreement. 



(3) Nothing in these Regulations applies to a regulated 
agreement which purports to bind a person to enter as debtor 
or hirer into a prospective regulated agreement and which is 
excluded from the operation of section 59(1) of the Act by the 
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Consumer Credit (Agreements to enter Prospective Agreements) 
(Exemptions) Regulations 1983(a). 

3(a) Subject to paragraph (b) below, a person shall not be 
guilty of an offence under section 47(1) or 167 of the Act for 
contravention of these Regulations nor shall any agreement be 
void solely because it does not comply with the requirements 
of these regulations if the agreement would have complied with 
the requirements of the Consumer Credit (Agreements) 
Regulations 1983(b) if those Regulations had not been revoked 
by these Regulations . 

3.(b) This regulation only applies to documents embodying 
agreements which are either an unexecuted credit agreement 
published in a catalogue, diary or work of reference 
comprising at least 50 printed pages - 

(i) of which copies are first published, or made 

available for publication in the ordinary course of 
business, before [ ] 1992; and 

(ii) which in a reasonably prominent position either 
contains the date of its first publication or 
specifies a period, being a calendar or seasonal 
period, throughout which it is intended to have 
effect . 

or 

[B] made after * and before ** 



* 4 months after laying ** 6 months after laying 



(a) S.I. 1983/1552. 

(b) S.I. 1989/1125. 
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[ 



] 1992 



Parliamentary Under-Secretary of State, 
Department of Trade and Industry 
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